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[EBB] #32 - The P.S. Soft-Sell Method

Today I'm going to show you how to add in P.S. soft-sells to your Rolling Launch
Model.

These don't create crazy high revenue numbers, like a regular launch, but | did
recently generate a bit over $10k in sales and earned $5k in commissions in 5
days, using a tutorial I'd already written with a simple P.S. added to the bottom.

There was no dedicated launch week, cart open emails or urgency emails.

| just took my already valuable content and added a P.S. below it that did all the
selling for me.

This is perfect for your Rolling Launch calendar during content weeks when you
want to generate revenue without burning out your list with hard pitches.

Why the P.S. Soft-Sell Method Works

The P.S. method puts people's guards are down.

They just consumed valuable content from you. They're in a good mood. They
trust you more than they did 5 minutes ago.

Then they see your P.S. and think: “Oh, this is interesting. Derek just taught me
something valuable, and now he’s mentioning something that could help me
even more."

It doesn't feel like a sales pitch because it's not positioned as one. It's positioned
as a helpful recommendation from someone who just proved their expertise.

Compare this to a dedicated launch week where every email is trying to sell them
something.

With P.S. soft-sells, the content carries the email. The P.S. is just a bonus.

What You Can Sell Using P.S. Soft-Sells

This method works best for:

Your smaller products:

e Challenge courses ($7-$97)
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o Community products

 Pillar products (if they're on the cheaper side)
Affiliate products:

o Courses that complement your expertise

e Tools you actually use

e Products from friends you have in a similar business
What NOT to sellina P.S.:

e Your flagship course (save that for dedicated launches)

» Higher-ticket consulting or coaching

o Generally, products over $297 (I've never had good success selling these in a
P.S.)

The 6-Part P.S. Soft-Sell Structure

Every profitable P.S. I've written follows this exact structure:

1. Audience Connection - Why I'm recommending this to my unique audience
for their unique situation.

2. Audience Benefit - How it specifically helps my readers
3. Product Details - What it is and how it's delivered - you obviously need this

4. Social Proof - Your personal experience or relationship with the creator of the
product

5. Urgency/Scarcity - Limited time or availability

6. Clear Call-to-Action - Direct link with benefit-focused text

Real Example: Complete P.S. Soft-Sell
Breakdown

I've created a Google Doc with the complete breakdown of how | structure every
profitable P.S. soft-sell, including the exact 6-part framework above and full email
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examples from my “Stories That Sell” sequence that generated $5k in
commissions in 5 days.

This shows you word-for-word how each part of the P.S. works and gives you
templates you can use for your own products or affiliate promotions.

P.S. Soft-Sell Method - Complete Structure Breakdown

You'll see exactly how the method works across multiple emails and how you
could add it to content weeks in your Rolling Launch calendar.

How to Write Your First P.S. Soft-Sell

Step 1: Pick a tutorial or daily email content sequence you want to send
Step 2: Identify a related product you could recommend (yours or affiliate)
Step 3: Use the 6-part structure to write your P.S.
Make sure the product closely relates to your content and would actually help your
readers.
When to Use P.S. Soft-Sells in Your Rolling Launch Calendar
o Content weeks when you want some revenue without a full launch
« Affiliate promotions where you don't want to do a full launch sequence

| typically aim to use this method 2-3 times per quarter - enough to generate some
extra revenue without overusing it.
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1. Look at your content calendar and identify 2-3 tutorial sequences where you
could add P.S. soft-sells

2. Make a list of 3-5 products (yours or potential affiliates) that would
complement those tutorials

3. Write one P.S. using the 6-part structure

— Derek
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