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Sustainable foundation from Day One



ESG and value creation#

.
L
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The purpose premium:
Why a purpose-driven strategy
is good for business

An integrated purpose strategy — one
that’s focused on the differentiated role a
company serves in society — can provide
organisations with a ‘purpose premium,’
driving long-term value and creating
competitive advantage

© 2022 Deloitte LLP. All rights reserved.
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Greater recognition

Stronger protection

Entry into new
markets

Price premia

Cost savings

Improved
performance

Employee attraction

Worker retention

78% of consumers were more likely to remember companies that exhibit a strong purpose
Brands with strong purpose were 6x more likely to be protected in the face of negative
publicity

53% of surveyed CXOs reported new revenue streams from socially conscious offerings

Sustainability-marketed products, compared with conventionally marketed products, saw a
39.5% price premium.

64% of companies with product sustainability programs achieved lower logistics and supply
chain costs

A 10% increase in employees' connection with an organisation's purpose associated with:
12.7% reduction in safety incidents; 8.1% reduction in turnover; 4.4% increase in profitability

78% of people indicated that they would prefer to work for a purpose-driven company.

~50% of workers and 75% of millennials would take a pay cut to work at an environmentally
responsible company.

High-purpose brands could double their market value 4x faster

Companies that met stakeholder expectations achieved a 6.4% higher return on equity

Risk
mitigation

Reduced exposure

Brand trust

15% of companies would be unprofitable if accounting for their environmental damage; 32%
would have their EBITDA reduced by 25% of more.

A negative trust-related event eroded three companies market cap by 20%-56%, a combined
loss in value of $70 billion

ESG in Deals and Investment




| Regulations

REGULATIONS IN EU & UK ARE BOOSTING CLIMATE DISCLOSURE
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OUR MISSION
Enabling the electric vehicle charging providers of
tomorrow through innovative technology

To build the platform of choice
for large-scale charging providers globally



EV charging: the challenges of a maturing industry

m EV adoption is steadily growing

Breakout of EV and hybrid sales m Charging station deployment happens slower than
percentage expected

0,

10% _ m  Public charging services are way behind schedule
8% hybrid and do not satisfy their primary purpose of being
6% electric easy to use, reliable, and transparently priced

0

m  Network reliability and uptime are critical

4%

29, plug-in ] Complionce with regulatory requirements is a
hybrid major hurdle

O%l—l—l—l_

2014 2017 2020 2023 m Establishing the grid connection and getting all the

approvals is a lengthy and complex process which
additionally delays the development of networks

Source: IEA Global EV Outlook 2024 Report and EIA public data for new sales



The AMPECO platform

V Dashboard
Ready to launch
. Faults & Connectivity Loss Active Chargi essions
in <1 month 2031
27
Total Energy Total Revenue
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CUSTOMERS

Solving EV Charging Complexities With a Single Platform

Automotive OEMs Public
Energy Utilities

Single-family Home

Parking operators Multi-unit Dwellings

EV charging start-ups Workplace

Oil & Gas Fleet

AMPECO enables large scale EV charging networks to
handle a wide variety of complex use cases

USE CASES



Trusted by customers worldwide

150£ 120K+ 61

B2B customers Chargers Countries



Catalysts for embracing sustainability:
Global megatrends & going beyond our product

Environmental Investor Innovation & Customer Regulatory
impact expectations collaboration demand compliance



AMPECO’s path to sustainability

m Executive buy-in to engage in the topic early and
use high-value resources (SME Climate Hub)

m Structured step-by-step approach and
long-term target setting (B Corp certification)

m Proactively anticipate requirements of our
investors and clients

m Our hallmark: the Annual Sustainability Report




AMPECO’s path to sustainability

m Executive buy-in to engage in the topic early
and use high-value resources (SME Climate
Hub)

m Structured step-by-step approach and
long-term target setting (B Corp certification)

m Proactively anticipate requirements of our
investors and clients

m Our hallmark: the Annual Sustainability Report




Commitments

We don’t stand on the sidelines but proactively drive
an ambitious agenda. Achieving our very ambitious
net-zero-by-2030 target requires big-time cooperation
with our stakeholders and influencing others to take
action.

For this reason we are involved with and committed to
a number of climate-related initiatives like the ones
highlighted on the right.

In 2024, we also plan to report to the Carbon
Disclosure Project (CDP)"” and get our net-zero goal
verified by the Science-Based Target Initiative (SBTi)."

TechZero

Tech
Zero

A group of tech companies committed to fighting the
climate crisis. By joining forces, we can make faster
progress to net zero."

The Global Renewables Alliance

Renewables

(’ Global
NS Alliance

An initiative fo drive the tripling of renewable energy
capacity to a minimum of 11,000 GW by 2030. A recent
key success of the initiative was the commitment to
triple renewable energy reached at COP28.*'

The SME Climate Hub

SME Climate Hub
COMMITTED
2024

A non-profit global initiative that empowers small to
medium-sized companies to take climate action and
build resilient businesses for the future. Through the SME
Climate Hub AMPECO has pledged to achieve net-zero
GHG emissions by 2030 already back in 2021 and report
on progress towards this goal on a yearly basis.*

The Climate Pledge

CLIMAT=
PLEDG=

A commitment to reach net-zero carbon emissions by
2040. It brings the world’s top companies together to
accelerate joint action, cross-sector collaboration, and
responsible change.”



SME CLIMATE HUB HOME HOW IT WORKS COMMITMENT TOOLS SMES 1.5°C SUPPLY CHAIN LEADERS

INTERNATIONAL EXPONENTIAL WE ME AN BUSINESS
o Somerce ROADMAP wmme — coaLTon SHRACITOIERO




AMPECO’s path to sustainability

m Executive buy-in to engage in the topic early and
use high-value resources (SME Climate Hub)

m Structured step-by-step approach and
long-term target setting (B Corp certification)

m Proactively anticipate requirements of our
investors and clients

m Our hallmark: the Annual Sustainability Report




The B Corp journey

m Act on our commitment to sustainability and
optimize our resources

m Promote customer and employee
stewardship through robust service
agreements and active feedback channels

m Strengthen our governance, accountability
and security practices

m B Corp = business as a force for good!

Certified

|
Corporation



B Impact Assessment: 5 Impact Areas

O & © o

Governance

Mission and
engagement;
ethics and
transparency;
governance;
mission locked

Workers

Career
development;
health,
wellness and
safety;
engagement;
human rlghts
worker owned

Environment

Environmental
management;

air and climate;

water;
renewable
energy;
resource
conservation

Community

Diversity,
equity and
inclusion;
supply chain
management;
civic
engagement;
local economic
development

Customers

Customer
stewardship;
education;
access to basic
services;
economic
empowerment

© B Lab

wearebcorps.com

@

19



AMPECO’s path to sustainability

m Executive buy-in to engage in the topic early and
use high-value resources (SME Climate Hub)

m Structured step-by-step approach and
long-term target setting (B Corp certification)

m Proactively anticipate requirements of our
investors and clients

m Our hallmark: the Annual Sustainability
Report




The added value of
sustainability reporting

m Value: Corporate Social Responsibility (CSR) is a process for
companies to intfegrate environmental, social, and governance
(ESG) topics into its corporate strategy, operations and supply
chain

m Main benefits:
o  Earn reputation and positioning in mature markets
o  Target large clients subject to ESG disclosures
o  Differentiate from competition which lags behind
o  Alignment with customer success, security, HR, devops

m Main audiences for reporting:
o  Prospects

Clients

Investors

Employees

o O O
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Visit AMPECO’s sustainability website for further reference: www.ampeco.com/sustainability




A quick overview of our sustainability projects

m Sustainability webpage

m Sustainability report

m Existing policies (non-exhaustive list)
www.ampeco.com/sustainability
www.ampeco.com/sustainability-strategy
www.ampeco.com/code-of-conduct
www.ampeco.com/supplier-coc
www.ampeco.com/ctp
www.ampeco.com/env-policy
www.ampeco.com/hsieg-policy
www.ampeco.com/purchasing-hiring-policy
www.ampeco.com/virtual-office-stewardship



http://www.ampeco.com/sustainability-report
http://www.ampeco.com/sustainability
http://www.ampeco.com/sustainability
http://www.ampeco.com/sustainability-strategy
http://www.ampeco.com/code-of-conduct
http://www.ampeco.com/supplier-coc
http://www.ampeco.com/ctp
http://www.ampeco.com/env-policy
http://www.ampeco.com/hsieq-policy
http://www.ampeco.com/purchasing-hiring-policy
http://www.ampeco.com/virtual-office-stewardship

Internal approach to
ESG governance

AMPECO Sustainability Governance Model

Board of directors
consult and approve AMPECO’s sustainability strategy

|

CEO
ultimate owner of the strategy

[

Head of Sustainability
sets AMPECQ’s sustainability priorities and strategy

l

Sustainability team
implements AMPECO’s sustainability strategy
and drives ESG programs

| | J

HR \ Product team
key implementation ‘ key implementation
stakeholder and collaborator stakeholder and collaborator

[ ' I

People and Culture
Committee
a cross-functional internal
committee driving employee-
focused social initiatives

|

Legal & Finance ‘
key implementation ‘
stakeholders and ‘
collaborators ‘
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Sustainability as a competitive
advantage



Leveraging your leadership

m Integrate sustainability credentials into project
requirements (e.g. procurement)

m Highlight operational efficiency via third party
validation and certifications

m Explain how you pass on ESG achievements to
clients and the wider ecosystem

m Enhance the brand storytelling to resonate with
your audience

m Demonstrate long-term value from working with
a sustainable supplier (overall risk mitigation,
regulatory compliance, investor confidence,
customer trust)




Operational efficiency



Cutting carbon (often) means cutting costs

m Resource efficiency spurred by innovation in processes
m Circular practices

m Tracking avoided costs is crucial!




Stakeholder engagement



It takes an ecosystem
approach to get things done!

Attracting top talent and boosting retention

Cross-department collaboration

Comprehensive client stewardship

Industry ecosystem & role of sector associations




Investment and capital



The evolving investor
landscape

m Increasing adoption of governance frameworks
and greater oversight by impact investors

m Valuation and long-term growth

m Resilience in economic downturns

m Importance of strategic communication of
sustainability impacts to investors




ESG-aligned strategy & increased value for all partners

Integrating ESG in
the core business
operations and
strategy

Long-term impact and
value creation

ESG
Considerations

Technological
Excellence

Operational
efficiency at the core




Barriers to net-zero action



53 UNIVERSITY OF
4P CAMBRIDGE

INSTITUTE FOR
SUSTAINABILITY LEADERSHIP

Addressing barriers

Only 60 % of SMEs have a plan to
reduce emissions

SMEs account for 99 per cent of
businesses globally and, in the
OECD region, are responsible for 60
per cent of industrial emissions

If they do not reduce emissions,
there is no net zero economy, but

SMEs are largely struggling to start & > _ _ _
their transition to net zero and cite £ Flnanc|a| |nnovatlon
challenges related to lack of

resources and internal expertise /2 ' fOI‘ SME net Zero
: transition:




Results from the SME Climate Hub'’s survey:

50 %

of small businesses
calculate emissions

delay climate action due to
a lack of funding

600/0

of small businesses plan
to reduce their carbon
impact

delay climate action due to
a lack of time

of small business owners
worry they don’t have the
skills’/knowledge to tackle
the climate crisis

70°/o

of SMEs need access to
external funds to reduce
their emissions faster or
at all

63°/o

delay climate action due
to a lack of skills and
knowledge

1/3

of SMEs have been offered
a financial incentive to
reduce emissions

Source: smeclimatehub.org



SME Barriers Innovation Sprints focusing on levers of change

Capacity Business Models

Technology
Buy-in

Finance

Time

Behaviour

New Knowledge



Responding to global
sustainability frameworks



The UN Sustainable Development Goals

NO GOOD HEALTH QUALITY GENDER CLEAN WATER
POVERTY AND WELL-BEING EDUCATION EQUALITY AND SANITATION

| @’ o

DECENT WORK AND INDUSTRY, INNOVATION 1 REDUCED 1 RESPONSIBLE
ECONOMIC GROWTH AND INFRASTRUCTURE INEQUALITIES CONSUMPTION
@ AND PRODUCTION

“' (=) CO

v

1 CLIMATE 1 LIFE 16 PEACE, JUSTICE 1 PARTNERSHIPS
ACTION BELOW WATER AND STRONG FOR THE GOALS
INSTITUTIONS

> ¥ I P




A complex ecosystem of sustainability-related frameworks and initiatives...

Carbon Accounting Standards

GREENHOUSE + Mission: Develop internationally accepted, harmonized GHG accounting and reporting standards for businesses
GASTROTOCOL w Adoption: Widespread adoption across emission frameworks (9 out of 10 Fortune 500 companies use it)

Reporting Frameworks

[y <3| [ o (A — (o R —— 1 . R

* Mission: Help businesses, + Mission: Create sustainability- « Mission: Develop climate- * Mission: Provide a “gold
governments and others to related financial reporting related financial risk standard” for transition
measure & manage impact standards catered to meet disclosure framework for disclosure, and thereby address
on issues such as climate investors’ needs companies, catering to the the varying detail and quality of
change, human rights, etc. « Adoption: Once finalized, fast investment community existing corporate transition

+ Adoption: Most widely used route to adoption in several « Adoption: Underlying standard plans
sustainability reporting countries likely (e.g., UK or for climate-related reporting in  + Adoption: To be adopted in the
standard: 67% of Fortune Global Singapore) multiple jurisdictions (e.g., UK) UK, with the goal to be adopted
500 reported using GRI (2021) and other standards (e.g., 1SSB) in other jurisdictions as well

Reporting and Scoring Platform Target Setting Initiative

Mission: Develop disclosure system with annual submission cycles * Mission: Help companies to set emissions reduction
to measure & manage environmental impacts = targets aligned with the Paris Agreement 1.5°C goal

Adoption: As of 02/2023, 18,000+ companies and 1,100+ local * Adoption: Most widespread and reputed target setting
governments disclose through CDP (world’s largest climate methodology; rapid adoption with 4,000 companies with SBTi-
disclosure system) validated science-based targets

BOSTON
- - CONSULTING
Source: GHG Protocol, GRI, IFRS, TCFD, TPT, COP, SBTH, BCG analysis GROUP




. most of which have been aligned with each other

@ Carbon Accounting Standards

GREENHOUSE | GHG protocol as underlying carbon accounting
; GAS PROTOCOL standard across reporting frameworks
GRI and the ISSB declared in 2022 to
coordinate their standard-setting :
activities. ISS8 provides investor- | : TPT builds on TCFD's and ISSB's guidance
focused standards while GRI adopts a lﬂ Reporting Frameworks to disclose a transition plan, with TPT
multi-stakeholder ?erspectwe = framework being more granular

.Tcm. ....... ‘ ................ > TP Transiton Pian

Reporting and
Scoring Platform

@/‘ Targe.t Setting and
Scoring Platform

IO

CDP is founding
partner of SBTi

BOSTON
i CONSULTING
i. BCG analysis GROUP

GHG Protocol, GRI, IFRS, TCFD, TPT, COP, SBT






Let’s connect!

Petar Georgiev
Head of Strategic Alliances & Sustainability

petar.georgiev@ampeco.global

m linkedin.com/in/petar_g




