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All Day Calming Care
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‘and peace of mind. j
aim to ease your everyday.s
omfortable life to you. '




PRODUCT LINE UP

Calming Care
Cleansing Bar
Mild Acidic
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PRODUCT

All Day Calming Care

a Calming routine crafted for 24-hour comfort.
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NATURALLY DERIVED INGREDIENTS

FULIM's proprietary

7-Herb Calming Complex

Patehted bdtanickal !

__,complex for sensmve and

easny irritated skln

(KR Patent No. 10—2583923)
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Ulmus Davidiana Root Extract

Polygonum Hydropiper
. ‘Extract

Anti-allergy, anti=%

jinflammatory; antioxidant
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Phellodendron
Amurense Bark

anti-inflammatory,,
moisturizing
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Antioxidant, anti-inflammatory; | .
S moisturizing

Xanthlum Strumarlum

M calms atopic skin;:

. Lonicera
Anti-allergy, Japonica
anti-inflammatory, . &
: vantioxidant

Antioxidant - '
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Portulaca
-« Oleracea
- Antioxidant;

~anti-inflammatory.

Poncirus
. Trifoliata
Antioxidant, anti=:;
* inflammatory, -
moisturizing



INTELLECTUAL PROPERTY & CREDENTIALS
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This iz to certify that, in accordance with the Patent Act, a patent for the
invention has been registered at the Korean Intellectual Property Office.
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KR PATENT
7-Herb Calming Complex
Patent No. 10-2799482
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This Is (o cemry that, in accordance with the Design Protection Act, the design
has boan registered at the Korean Intellectual Property Office.
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Cleansing Bar Leaf Design
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FULIM Trademark
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FULIM'S 3 PROMISES

PROMISE 01 | Everyday care powered by botanical ingredients

FULIM combines botanical ingredients, including unrefined plant oils,
with a formulation approach designed for the everyday care of sensitive and dry skin.

PROMISE 02 | Botanical care, supported by scientific evidence

FULIM enhances product reliability based on scientific evidence.
Through systematic clinical trials, we have verified FULIM's effectiveness in 20 clinical categories,
including itching relief and the formation of a moisture barrier that protects skin.

PROMISE 03 | A calming routine that stays with you throughout the day

Sensitive skin concerns require consistent care as part of a daily routine.

From morning cleansing to portable care whenever needed and evening moisturizing,
FULIM connects each step of the day through calming care

—helping bring greater comfort to both skin and everyday life.
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Calming Care
Cleansing Bar
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Calming Care Cleansing Bar
Deep Balance

Calming Care Cleansing Bar
Mild Acidic

** As part of the product renewal,
the cleansing bar colors have been updated
to a softer, more refined palette.

KEY INGREDIENTS

FULIX\

All Day Calming Care

(.
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Avocado Oil and Tamanu Oil

Patented 7-Herb Calming Complex

KEY FEATURES

Calming Care Cleansing Bar Mild Acidic | Morning Cleansing
A gentle, mildly acidic cleansing bar formulated for sensitive
skin.

Calming Care Cleansing Bar Deep Balance | Evening
Cleansing

An evening cleansing bar that thoroughly removes accumulated
impurities and excess sebum.

A daily cleansing bar suitable for both face and body.

Free from artificial fragrance and artificial colorants.

Formulated with natural aroma ingredients and plant-derived
powders such as spinach powder.

Design registered with a motif inspired by elm leaves. (Design
Registration No. 30-1315011)

CLINICAL RESULTS

Skin moisture improvement:

+164.41% T = s




Calming Care Cleansing Bar




All Day Calming Care
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KEY
INGREDIENTS

KEY FEATURES

REGULATORY

FULIX\

All Day Calming Care

All Day Care Balm

20g

Hemp Seed Oil, Tamanu Oil, and Evening Primrose Oil
Patented 7-Herb Calming Complex for calming care and

relief of itching caused by dryness

Daily calming and moisturizing care for sensitive skin and
areas needing extra care

After-sun care for skin exposed to sunlight

Convenient stick format for clean, mess-free application
Moisturizing care without a sticky feel for dry areas
Portable calming care for comfortable skin throughout the

day

EU CPNP Registered

UK SCPN Registered

US MoCRA Registered
Japan MHLW Registration




Improvement in Itching Caused by Dryness: 80.16% Immediate Skin Moisture Improvement: 146.76% Skin Redness Recovery Rate: 92.13%
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Skin Moisture Improvement Calming Effect on Skin Irritated

After 4 Weeks: 126.69% by Physical Friction Confirmed

Epidermal Moisture Loss Recovery Rate: 95.11%
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All Day Care Balm FULION
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FULIC

Calming Care (
Unscente

Weinvite you to a d
experience, relieving
itching caused by d
more than 25% high
plant-extract
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250ml

23k | Unscented

Calming Care QOil Lotion 250mi
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Calming Care O
Greenish Sc

Contains more than
nutritious plant-ext
Encounter a deey
experience, immerse
aroma without any
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« KEY
INGREDIENTS

FULIX\

All Day Calming Care

25% botanical oil content with five plant-derived oils
Sweet Almond Oil, Evening Primrose Oil, Tamanu QOil,
Hemp Seed Oil, and Jojoba Oil

Patented 7-Herb Calming Complex

For calming care and relief of itching caused by dryness

High-moisture formula with 5% Panthenol

KEY FEATURES

Deep nourishment of an oil with the fresh finish of
alotion in one balanced formula

Face-and-body calming moisture carein a single step
Two options to suit different preferences

Unscented and Greenish with natural aroma

REGULATORY
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UK SCPN Registered
US MoCRA Registered

Registered for sale in Japan




Calming Care Oil Lotion FULIO

All Day Calming Care

FULION

Herbs draw moisture
deep into the skin.

7-Herb Calming Complex x 5 Botanical Oils

Jojoba Seed  Evening Primrose Sweet Aimond -

Tamanu Oil Hemp Seed Oil o ol oil

A patented herbal complex supports skin calming,

while a 25% botanical oil structure enhances moisture retention.

Human application testing confirmed

its ability to help maintain stable skin condition under repetitive dry environments.




Calming Care Oil Lotion FULIO

All Day Calming Care

Human Application Test Results for Sensitive Skin
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p-value: * Significantly different at p<0.05 compared between time points by Paired t-test

p-value: ## Significantly different at p<0.05 compared between time points by Mann-Whitney u test

Additional human application testing

» Transepidermal water loss recovery: 79.23% » Formation of skin moisture barrier confirmed

« Calming effect against physical irritation confirmed + Classified as non-irritating ( Irritation index: 0.00)




BRAND EVOLUTION FULIO

¢ Calming Care for Sensitive, From targeted calming care Expanding into
Irritated Skin for specific skin concerns to premium daily skin care Premium Care



FULIM in the MEDIA FULIO\

FOUNDER STORY MARKET VALIDATION BRAND LAUNCH
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LOTTE HomeShopping x FULIM FULIOA

All Day Calming Care

Expanded from 1 Live Broadcast to 11 Re-broadcasts

12 Broadcasts Completed in Total

T i
: { ’II II '- ’ ‘m‘ | STEP.1 e STEP2 STEP.3 e
‘I ‘1.!"‘ 5 H"‘
N Live O1 9 Additional
First Broadcast RE-AIR02 Re-broadcasts
Extended Scheduling
(Oct, 2025) (Nov, 2025) (From Jan.2026 ~ )
Sales Target Conversion Return Rate Cpre
Audience
120% 70% 3.4% Women

Strong purchase response from women aged 40-60,
g combined with a 3.4% return rate, confirmed FULIM's

o8 2 28

marketability in home shopping.




REVIEWS in Korea

FULIX\

All Day Calming Care
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KEY REVIEW THEMES

Redness & Itching Care

Sensitive Skin Calming

Non-Sticky Feel

Repeat Purchase
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REVIEWS in Japan FULIO

All Day Calming Care
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On Qoo10Japan,
FULIM maintains an average rating of 4.8 out of 5.0, based on more than 400 verified-purchase reviews
Customer reviews consistently highlight comfort for sensitive skin,

relief from dryness-related discomfort, and suitability for everyday use.




o1 Japan Pop-Up Store 02 Exhibitions in Japan FULIO

« 2025.03 OsakaK-Premium Consumer - 2025.10 Beautyworld Japan Osaka

Goods Exhibition « 2026.04 Tokyo K-Premium Consumer
Shibuya, Japan | September 15-20, 2025 « 2025.09 Diet & Beauty Fair Tokyo Goods Exhibition
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« K-Beauty Select Pop-Up




03 Online Channels o4 Retail Presence inJapan FULIO

- Official Brand Store on Qoo 10 Japan
- Available Online at C. Medical Mall
- Available at K. Beauty Select in Ginza, Tokyo

.+ AvailableatS. Aesthetic in Osaka
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FULIM Premium Set FULIO\
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Starting in Koréa, we are expandlng ourf
~ skincare solutions to globaﬁna r%ets /’ ’
'including Japan and the Unltesd States s ;f. R
With smallyet meanlngful changes wq s ;' 3
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aspire to becqrne a brand thatdelivers -~ "
healthier skln and a better qualltyofllfe ) "“ Y
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« LOTTE Home Shopping // - Official brand store\launched SR \A Al
* Naver Smart Store on Qoo10 Japan f*/’"\ s -.\' X, = Y , T J7EF VA Aty SIN "\ 3
« Shinsegae Outlet (Offline) ©~ * » Official launch at TokyuPlaza " . | Austral}a ‘ g NI [P tJK 'A/ A N 4 T Ar]
Ginza N 3 / o 4z : &7 S
* Premium aesthetic clinics in - ” / Online launch with selected retailers . 0il Lotion listed at a \
Osaka (offline distribution) «  K-Beauty Pop-up, Gold Coast UK select shop 5

2026.08.05-2026.08.11



e -Email: FULIM@fulim.co.kr
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~ Website : WWWAEULIMCOKR
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