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	CAMPAIGN KICKOFF
Launch your campaign publicly with a campaign action



	The Campaign Kickoff is the group’s first campaign action. Complete each task below to plan, prepare, and launch your campaign. 



1.  CHOOSE A CAMPAIGN ACTION
Which action will your team do for the campaign kickoff? (e.g., rally, march, press conference, lobby day, street theater, occupy, target meeting)

2. WHAT WILL HAPPEN AT THE KICKOFF EVENT?
Plan out everything — speakers, activities, sequence of events, materials needed, roles.
	

	

	

	

	

	



4.  DEVELOP 2–3 CAMPAIGN MESSAGES
Write out 2–3 clear, compelling messages that represent your campaign's core ask and values.
	

	

	

	



5.  CHOOSE A MEDIA RELATIONS COORDINATOR
Name the team member chosen to handle all media outreach and communications.


6a.  WRITE A PRESS RELEASE
Summarize press release: catchy title, where event will take place, demand, what will happen, quote, contact info. Attach full version.
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6b.  MEDIA RELATIONS COORDINATOR SENDS PRESS RELEASE TO PROFESSOR
Record the date sent and any feedback received from the professor.
	

	

	 

	

	 



6c.  AFTER PROFESSOR APPROVES — SEND PRESS RELEASE TO ASSIGNMENT DESKS
List assignment desk emails and phone numbers, date sent, and any responses received.
	

	

	 

	 

	 



7a.  RECRUIT: “SAVE THE DATE” IN CLASSROOMS & CLASSROOM VISITS
What buildings and rooms will you put up a “Save the Date” for your campaign action on dry erase boards in classrooms?  What date will you do it on, what will be your short message, and who will do it?
	

	

	

	

	



7b.  RECRUIT: COMMITMENT CARDS (can be both paper and QR code)
☐  Created.    ☐  In Progress	   ☐  No — Not Yet         
What are supporters committing to? Group goal of signed commitment cards? Who will contact the students who signed the commitment cards to come to the campaign action?
	

	

	

	




Due Date: __________________________________
