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San José State University

Department of Sociology & Interdisciplinary Social Sci

Soci. 164: Social Action

Course and Contact Information

Instructor:

Office Location:
Telephone:
Email:

Class Days/Time:
Office Hours:

Classroom:

Dr. Scott Myers-Lipton

DMH 210

408-924-5761

smlipton@sjsu.edu or smlipton@gmail.com
Tu. & Th., 12-1:15 pm

Tu. & Th., 1:15-2 pm

DMH 162

Tell me and I forget. Show me and I remember. Involve me and I understand.

Xun Kuang, 312-230 BCE. Confucian philosopher, modern version

Power concedes nothing without a demand. It never did and it never will.

Course Description

Frederick Douglass

The United States is at a crossroads, as democracy itself is under attack. At the K-12 level, think tanks and
scholars are calling for a major investment in civics education and social studies in order to respond to the
breakdown of trust in our democratic institutions. How will higher education respond? I argue that higher
education needs to mainstream “social action” in order to do its part in creating the next generation of
democratic citizens and residents.

Social action occurs when everyday people band together to develop their power in order to change policy, and
it has been a part of the American experiment in democracy throughout our history. Sociology 164: Social
Action is a course that explores power and democracy, both of which are central to the Social Sciences in
general, and Sociology in particular. More specifically, this course examines the topics of issue development,
change theory, building power, group dynamics, strategy and tactics, and campaign planning and

implementation.

‘What is unique about Soci. 164 is that students do social action rather than just learn about it. In a traditional
course on social action, students read about theories of social change, analyze social problems, read about
campaigns, develop an abstract understand of concepts, all with the professor being the “sage on the stage”. In
the experiential social action model, students read about theories of social change and apply it to real world
campaigns, as well as define a social problem and develop concrete, quantifiable solutions (i.e., demands). In
this experiential social action model, students choose and lead campaigns and are transformed through a direct
experience of democracy, all with the professor being a “guide on the side” where they are de-centered and co-

creators of knowledge.
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Press Releases

FOR IMMEDIATE RELEASE
Media Contacts:

« Elizabeth Bigelow, SISU, '19, elizabethbigelow(@gmail.com
¢ Cheyenne Dally, SISU, '19, chevennedallyv(@gmail.com

SJSU Spartan Apparel is Likely Made with Sweatshop Labor

President Papazian Refuses to Join Workers Rights Consortium;
Refuses to Meet with SJSU Students

SAN JOSE, CA — On Tuesday, November 14 at 10:30 am, SJSU United Students Against
Sweatshops (USAS) will hold a press conference at the Smith and Carlos Statues to
demand that President Mary Papazian join the Workers Rights Consortium (WRC), an
independent organization that ensures that university apparel is not made in sweatshops

(www.workersrights.org).

SJSU USAS is outraged that Spartan apparel is most likely made with sweatshop labor,
and we request for immediate action to rectify this issue. SISU USAS has requested a
meeting with the President Papazian, but USAS was told that she will not meet with us.
In response, over 100 SISU students made telephone calls this past Thursday to the
President's office asking Dr. Papazian to join the WRC.

This has not always been the way San José State has worked. After a student campaign,
President Kassing agreed to become affiliated with the WRC in January of 2007.
However, in 2011, President Kassing informed the campus community that he did not
have the approximately $3,000 to pay the WRC membership fee due to the budget crisis.
Currently, the SJSU is affiliated with the business-friendly Fair Labor Committee, an
organization that has little support among human rights observers since it has proven to
not enforce labor standards. USAS, a national student movement on over 150 college
campuses, has documented factory fires, cases of unpaid wages, and violence towards
workers in factories producing for the college market.

It is time to guarantee that SISU Apparel is not made in sweatshops. We had this
guarantee for 4 years at SISU, and it is time we had it again. It is time for President
Papazian, who claims to be for social justice, to sign on to the Workers Rights
Consortium.

At the conclusion of the press conference, SJSU USAS will walk over to the President’
office to hand-deliver the almost 1,000 petitions signed by SISU students asking her to
affiliate with the WRC, and we will once again attempt to get a meeting with President
Papazian.
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FOR IMMEDIATE RELEASE

Contacts:
e Jovanna Ibarra: BA Sociology Class of ‘23 (408) 0000-0000, j@sjsu.edu
e Sara Tapia-Silva: BA Sociology Class of ‘23 (661) 0000-0000, s(@sjsu.edu

STUDENTS URGE ACTION ON MENTAL HEALTH CRISIS
Demand County Supervisors to Develop New Mental Health Crisis Line

SAN JOSE, CA— On Thursday, November 17 at 2 pm, Students Against Mass Incarceration
(SAMI) will hold a rally at San José State University near the Smith and Carlos statues to
demand that the Santa Clara County Board of Supervisors to develop a new mental health crisis
line.

In early 2022, the Supervisors declared a mental health crisis in Santa Clara County, yet little has
been done to address the needs of our community. An easy, but important step to address the
mental health crisis is to ensure a safe and effective crisis line for those experiencing mental
health crisis. Thus, SAMI demands the following:

1. For the County to create a 10-digit phone line for TRUST (a non-law enforcement mental
health crisis line) separate from the county's 9-8-8 mental health crisis hotline.

2. If someone directly asks for TRUST on the 9-8-8 line, they will be transferred to TRUST
and no other organization.

Many community members are facing harrowing barriers to resources and services when going
through the 9-8-8 mental health crisis hotline. These range from behavioral health crisis teams
not showing up, to callers not having a say on what organizations 9-8-8 will dispatch, to police
enforcement showing up despite explicit requests for a non-law enforcement agency which can
lead to dangerous and potentially fatal encounters. For these reasons we are demanding a
separate phone number for TRUST, a non-law enforcement mental health crisis response
program in Santa Clara county.

Speakers will include SAMI members and community members.
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FOR IMMEDIATE RELEASE

Contacts:
« Kimberly Galindo SJSU Class of ‘24 (408) 900-000, k@sjsu.edu
* Nichole Cordero SJISU Class of ‘24 (408) 300-0000: n@sjsu.edu

SJSU STUDENTS DEMAND ACTION TO END PERIOD POVERTY
Women Against Period Poverty (WAPP) Deem Phased Approach Insufficient

San Jose, CA- On Wednesday, November 16 at 12 noon, Women Against Period Poverty will
hold a peaceful march to urge Vice President Patrick Day to act faster on plans to install period
products in campus bathrooms. The march will start at the Martin Luther King Library, and will
walk towards the office of the Vice President, where the students will present the VP Day with
our demands, which include:

1. Two bathrooms in every campus building to have period products.
2. The plan is to be completed by the end of January.

In a fall 2022 meeting, VP Day agreed to meet WAPPs original demand of having menstrual
products in campus bathrooms, but the plan he created takes too long to implement. VP Day’s
plan is divided into phases, with a different phase completed each semester over the next three
semesters with no hard, concrete due dates. In addition, the plan is unclear about what specific
bathrooms will be covered. Clearly, this is not good enough!

If WAPP demands are met, students experiencing period poverty will not have to walk to the one
building on campus that has menstrual products in its bathrooms, and students will be able to
concentrate on their education without worrying about having menstrual products. The state of
California has already mandated that all public schools have period products in every bathroom
starting as of 2022 to 2023. If California schools can do it, so can SJSU.

WAPP demands swift action by VP Day and San José State!
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Portfolio

PORTFOLIO #4:
Chapter 4 of CHANGE! and Reader

‘Ihis portfolio evaluates your knowledge of the text. and how well you can apply it to your campaign.
For each question, you should address two areas: (1) ideas and concepts from the readings (book and
reader), and (2) how these ideas and concepts connect to your campaign. This integration of text and
action provides an in-depth analysis; thus, do not respond with 1 or 2 sentences to any question. There
are no exams in social action, so the portfolio is where you demonstrate your knowledge of the reading,
and your ability to apply it. Lastly, you can discuss the Portfolio questions with your group members.
but you must use your own words when writing up responses.

4.1 What is the definition of power? What previous 2-3 SISU student campaigns from the
reader have impressed you as being powerful and why? What made these SISU groups
powerful?

a. How do you feel about power? In your life, have you had negative or positive
experiences/feelings with power? Do you shy away from power, or do you like to feel
powerful?

Explain how Dr. Martin Luther King Jr. and Marianne Williamson explore and explain

power? Alter reflecting upon King’s and Williamson’s words, does it change your

thinking about power?

-

4.2 Define the three types of power (i ¢., power over, power with, and power for) and explain
what types of power your group will use in your campaign? What type of power have
previous SJSU student campaigns (from book and reader) utilized?

4.3 Define the three ways that power manifests itself, and then provide an example of
“organized people” that interests you (i.c., a social action group that s trying to change
policy that i not from the book or reader, for example, the Black Panther Party). Please
include a minimum of 3 citations from outside sources.

a. What initially brought this social action group together?
b. How long have they been working together?
¢. Did they confront organized money and/or organized violence?

SN Portfol...

Strategy
& Tactics

Portfolio 6

PORTFOLIO #6:
Chapter 8 of CHANGE! and Reader

ortfolio 5 LOG AS Official Club Extra Credit

Portfolio 7

PORTFOLIO #7:
Chapter 7 of CHANGE! and Reader

This portfolio evaluates your knowledge of the text, and how well you can apply it to your campaign.
For each question, you should address two areas: (1) ideas and concepts from the readings (book and
reader), and (2) how these ideas and concepts connect to your campaign. This integration of text and
action provides an in-depth analysis; thus, do not respond with 1 or 2 sentences to any question. There
are no exams in social action, so the portfolio is where you demonstrate your knowledge of the reading,
and your ability to apply it. Lastly, you can discuss the Portfolio question with your group members,
but you must use your own words when writing up responses. Date: | Time In: | Time Out: | Total Time: Activities:

PORTFOLIO #5:
Chapter 5 of CHANGE! and Reader

This portfolio evaluates your knowledge of the text, and how well you can apply it to your campaign.
For each question, you should address two areas: (1) ideas and concepts from the readings (book and
reader), and (2) how these ideas and concepts connect to your campaign. This integration of text and
action provides an in-depth analysis; thus, do not respond with 1 or 2 sentences to any question. There
are no exams in social action, so the portfolio is where you demonstrate your knowledge of the reading,
and your ability to apply it. Lastly, you can discuss the Portfolio question with your group members,
but you must use your own words when writing up responses.

For Portfolio 5, each student needs to complete only one of the three research sections (ie., SOC. 164: SOCIAL ACTION LOG

historical analysis, target analysis, or power mapping). In order to do this, please divide your
group into three teams, and each team completes one section (i.e., historical analysis, target
analysis, or power mapping). If you are working in teams of 2-3, you can turn in one section

7.1 To win a campaign, you must take a series of actions. What two to three tactics
might your campaign use in the next several months, ranging from low to medium, and
possibly high heat). From the book, what have you learned about these tactics? How
do your tactics connect to strategies?

together. In addition, your section needs to include a minimum of 5 outside sources. Please cite,
using ASA or APA.

6.1 Please provide a minimum of a 2-page analysis of your group dynamics. In your analysis,
answer the following questions:
a) What have you learned from previous social action campaigns (reader and book)
about group dynamics? How might this information help your group?
b) How has your group handled the facilitation of the meetings? Has a facilitator been 7.3 What insights from your research (i.c., historical and target analyses and power
used? map) can be used to maximize the effect of your tactics?
Based on the book, CHANGE! A Student Guide to Social Action, provide an analysis
of your facilitators based on what makes for good facilitation.
d) How have the facilitators been selected? be done to complete the action (i.e., tabling, classroom presentations, fliers, working
. ° L. . with the press, etc.), as well as an in-depth plan on how the action will unfold on the
) Do the facilitators make an agenda? If yes, explain if this has been helpful. day it is held.
f) Has the same person facilitated the meetings? Again, explain how this has gone.
g) Have the group interactions been positive? If so, why? If not, why not?
h) Have you used any of the ideas from the text to help you improve your group

HISTORICAL ANALYSIS: 7.2 From the book and reader, what other social action campaigns have used these same

2-3 tactics, and what did you learn from these campaigns about how to utilize them?

5.1 What have you learned from previous campaigns in the book and reader (both from students

in previous social action classes and the walking tour) about historical analyses? How
might this information help your campaign?

c

7.4 Finally, choose one tactic (i.c., action), and writc up a detailed plan on how your
group might actually do this action. Please provide the pre-planning that will need to

5.2 Please provide a minimum of a 3-5-page historical overview of the history of your issue
with five citations of outside sources. In other words, how has the social problem played
out over the past 50-100 years, and what attempts have been made to solve the problem?

3. What individuals and/or organizations have been working to solve your problem both Your Portfolio will be evaluated using the below grading criteria:

currently and during the past 50-100 years? What were their solutions? Is your demand and

A: You have a strong understanding of the ideas and concepts from the readings, you provide an

target similar to, or different from, these other individuals and organizations? What were dynamics? excellent analysis, and you integrate your social action with the READER and CHANGE,
their wins? lectures, and videos.
. o ) ) 6.2 Please provide a minimum of a 2-page analysis of your group decisions. In your analysis, B: You have a good understanding of the ideas and concepts from the readings, you provide an above
4. What have you learned from doing this historical analysis that will help you get your answer the following questions: average analysis, and you integrate your social action with the READER and CHANGE, lectures,
decision-maker to agree with your demands, especially if s/he is lukewarm or opposed to o What have you learned from previous social action campaigns (reader and book) about AL TR,
them? decision-making? How might this information help your group? C: You have a general idea of the ideas and concepts from the book, you provide an average analysis, and

o After reading the book, CHANGE! A Student Guide to Social Action!, what makes for you sometimes integrate your social action with the READER and CHANGE, lectures, and videos.

a good or bad decision? In your response, please explore the various types of decision-

making processes? (i.e., voting, consensus, and/or small group decides)?

‘What decision-making process has your group used?

Discuss how consensus works in, CHANGE! and then discuss if this is how your

group uses consensus? How is this decision-making process working for your group?

e Describe a specific decision you have made as a group. How was your group process
in making this decision?

e Has your decision-making been easy or challenging?

5. Collectively, create a 1-page PowerPoint slide that summarizes your historical analysis,
which you can use to educate possible recruits and the community.

D: You do not have a good understanding of the ideas and concepts from the reading, and never
integrate your social action with the READER and CHANGE, lectures, and videos.

F: You have no understanding of the ideas and concepts from the READER and CHANGE and
provide no integration, and think “The Cave™ is a tavern downtown

San José State University
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CAMPAIGN PLAN
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4™ Annual Poverty Under the Stars
53,000 CSU Students Experience Homelessness

1. Choose 1 campaign action, and then figure out all of
the things that will happen at the kickoff event?
2. Make commitment cards, then get a minimum of 10
signed commitment cards for campaign launch. — -
3. Develop 2-3 campaign messages s e Qut Commimente
4. Choose a Media Relations Coordinator: ?
5. Write a press release, then email it to SML; post final
6. Plan a dry-erase board day/night

STRATEGY & TACTICS

Which of the 6 Strategies will you use:
1. Legislation 4. Media and public education
2. Policy 5. Disruption
3. Alliance building 6. Target Meetings

Thursday, February 20, 2020 @ Smith and Carlos Statues

I agree to: come to the 7-10 pm event, sleep out at the event, bring a tent

Commitment Signature:

Bring a sleeping bag and pillow!
If you have questions about the event, contact SHA at shasjsuinfo(@gmail.com

Sponsored by the Student Homeless Alliance (SHA)

Name:

Email:

Phone:

I agree to: come to the 7-10 pm event, sleep out at the event, bring a tent

w 14h Annual PUTS Commitment card.doc

San Jose State gives students more access to
emergency beds

Which of the 11 tactics will you use:

1. Rallying /. Occupying Space
Marching 8. Direct Negotiation
Picketing O. Lobby Day
Street Theater 10. Accountability Session
Public hearings 11. A Day in the Life of
Walk Out

ROUP DYNAMICS

. by Lorraine Gabbert

year at San Jose State University. Photo by Lorraine Gabbert.

RESEARCH

TARGET 2

VP OF STUDENT
AFFAIRS PATRICK
DAY

TARGET 1

INTERN-
PRESIDENT
STEPHAN PEREZ

+ RESPONSIBELE FOR UNITS
FOCUSED ON CO-CURRICULAR
LEARNING, ENROLLMENT
MANAGEMENT, AND A CRITICAL
ARRAY OF STUDENT SERVICES.

» STUDENT LIFE AT THE
UNIVERSITY OF THE PACIFIC,
AND VICE CHANCELLOR FOR
STUDENT AFFAIRS AT THE
UNIVERSITY OF
MASSACHUSETTS BOSTON.

« BACHELOR OF SCIENCE DEGREE
IN HUMAN DEVELOPMENT AND
SOCIAL POLICY FROM
NORTHWESTERN UNIVERSITY,
MASTER OF EDUCATION DEGREE
IN HIGHER EDUCATION
ADMINISTRATION FROM TEXAS
TECH UNIVERSITY

COLLEGE AWARNESS
NETWORK PROGRAM

Target
Map

BUILDING POWER

CHANGE THEORY

1-3 DEMANDS: ?

. TARGET: ?

STAKEHOLDER(S )TO BE INTERVIEWED: ?

. AS STUDENT ORG APPLICATION COMPLETED: Y/N

D WN A

1/2 class left

Socl. 164, Social Action Campaigns Board

Commitment Cards

COMMITMENT CARD: Raise the Wage San Jose

People who work hard and play by the rules deserve to make a fair wage. That's why
we need to vote yes on MEASURE D to raise the minimum wage from $8 to $10 an hour.

I will vote YES on Measure D to Raise the Minimum Wage in San Jose on
November 6, 2012
__ I need more information

I will volunteer in the campaign. | would like to (mark all that apply):
72 Phone bank (Sun-Th, 5:30-8:30 pm): 72 Precinct Walk (Sat.
10-2):
72 Tabling:
Entry:

YZFacebook/Twitter Event on Oct 4t VZData

Please Print - standard text messaging rates will apply for text updates. To opt out of text updates, check here:
72

Name: Cell Phone:

Email: Home Phone:

DT et T NAA = JJ.

COMMITMENT CARD: Spartans for a World Class City

___T'will vote YES on the retooling of the business tax if it is to be on the November ballot.

I need more information

___T'will volunteer in the campaign. I would like to (mark all that apply):

L1 Attend our meetings
[0 Iwould like to participate in the poll on November 18-22"™ by volunteering for:
[] one shift: 1 ¥2 hours
O two shifts: 3 hours
[] three shifts or more!
[1 Table at noon and talk to other students about our campaign

Please Print- Standard text messaging rates will apply for text updates. To opt out of text updates, check here: []

Name: Cell Phone:

Email:

College student Josephine Padilla-McNulty plants one of 4 000 flags symbolizing students who were unhoused for at least a day this

COMMITMENT CARD: Raise the Wage San Jose

People who work hard and play by the rules deserve to make a fair wage. That's why
we need to vote yes on MEASURE D to raise the minimum wage from $8 to $10 an hour.

I will vote YES on Measure D to Raise the Minimum Wage in San Jose on
November 6%, 2012
___ I 'need more information

1 will volunteer in the campaign. | would like to (mark all that apply):
72 Phone bank (Sun-Th, 5:30-8:30 pm): 72 Precinct Walk (Sat.
10-2):
72 Tabling:
Entry:

YZ2Facebook/Twitter Event on Oct 4 YZData

Please Print - standard text messaging rates will apply for text updates. To opt out of text updates, check here:
72

Name: Cell Phone:

WA Commitment Card min wage.docx
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COMMITMENT CARD: Spartans for a First Class City

____TI'will vote YES on the retooling of the business tax if it is to be on the November ballot.

I need more information

___T'will volunteer in the campaign. I would like to (mark all that apply):

[ Attend our meetings
[0 Iwould like to participate in the poll on November 18-22™ by volunteering for:
L] one shift: 1 %2 hours
L] two shifts: 3 hours
[] three shifts or more!
[1 Table at noon and talk to other students about our campaign

Please Print- Standard text messaging rates will apply for text updates. To opt out of text updates, check here: []

Name: Cell Phone:

Email:

W Commitment Card, sparts for a world class city copy.docx

ACTION needs to be VISUAL

A field of flags dotted a 5)SU field representing students who faced housing insecurity this year, Photo by Lorraine Gabbert.

5)5U' Student Homeless Alliance is urging the university to fulfill the agreement they reached together last year to offer emergency beds to

any student in need without creating barriers. Photo by Lorraine Gabbert,



https://www.bonner.org/socialaction-docs/
https://www.sjsu.edu/getinvolved/student-orgs/recognition-process.php
https://www.bonner.org/socialaction-docs/
https://www.sjsu.edu/getinvolved/student-orgs/recognition-process.php
https://www.bonner.org/socialaction-docs/
https://www.sjsu.edu/getinvolved/student-orgs/recognition-process.php

