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“The beauty of
generative Al is

that it breaks the
barriers between your
imagination and your
output. Anything we can
ideate, we can feed into
Firefly and bring to life,
often in surprising ways.”
— Matt Dombrowski

Creative Director
Limbitless UCF

Read the story



https://blog.adobe.com/en/publish/2023/08/08/at-limbitless-ai-makes-everyone-visual-storyteller

@ THE CREATIVE'S GUIDE TO Bra edrning experience to expand your design skills across Creative Cloud

Supercharged creativity leads to empowered brands

We are excited to present to you this new edition of The Creative's Guide to Branding.
We hope this guide leaves you inspired and empowered to dive into the latest in Creative
Cloud and to try out our newest additions—Adobe Express and Adobe Firefly.

Real-time collaboration in Adobe Express, Generative Fill in Photoshop, and Vector
Recoloring in Illustrator—the new updates are plenty, and we are convinced they will help

you supercharge your creative brand and content workflows.

Stay Creative

Learn More

Launch programs to get started: (A

© 2023 Adobe Inc.



https://www.adobe.com/creativecloud/business/teams/resources/events-webinars/unlock-creative-superpowers-with-adobe-firefly-express.html?sdid=6WTV6WVV&mv=social&mv2=paidsoc
https://www.adobe.com/express/
https://firefly.adobe.com/
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ed learning experience to expand your design skills across Creative Cloud

Dream Bigger with Adobe Firefly

Firefly-Adobe's family of creative generative Al models-allows you to experiment,
imagine and create infinitely. Use simple text prompts in over 100 languages to
create beautiful images, transform text, play with color, and so much more.

Enhance the creative process.

The vision for Firefly is to help people expand upon their natural
creativity. Available both as an in-browser experience and integrated
into Creative Cloud apps. Firefly offers GenAl tools made with creative
needs, use cases, and workflows in mind.

Dream it, type it, see it with Firefly, our
creative generative Al engine.

Give creators practical advantages. i U ™, AdobeFirefly
= / 8 Creating cost-effective, on-
Creators will have the option to use content generated in Firefly that N 2 brand content at scale has

is commercially safe. As Firefly evolves, we expect to offer creators a never been so simple.

choice of different Firefly models designed for different uses. : A W

Explore Firefly in Photoshop
Firefly is now in Photoshop
=y dll G and the way you create will
Set the standard for responsibility. : never be the same

Through efforts like the Content Authgnticity' Initiativg and Coalition

for Content Provenance and Authenticity, we're standing up for
ot W accountability, responsibility, and transparency in generative Al. We're
e working toward a universal “Do Not Train” Content Credentials tag . Experimenting with Firefly
that will remain associated with a piece of content wherever it's used, \, ; Join Howard Pinsky as he
published, or stored. 4 dives into Adobe Firefly

L& Gowo

Launch Firefly to get started:
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https://www.adobe.com/sensei/generative-ai/firefly/enterprise.html?sdid=TPQVL3SH&mv=social&mv2=paidsoc
https://www.adobe.com/sensei/generative-ai/firefly.html?sdid=759X6NDS&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/3420252?sdid=19SCDHWS&mv=social&mv2=paidsoc
https://firefly.adobe.com/?sdid=71KW6S4T&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/3416970t1?sdid=TG8SLC8K&mv=social&mv2=paidsoc
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Dream Bigger with Generative Fill

Quickly create, add to, remove, or replace images right in Adobe Photoshop

with simple text prompts powered by Adobe Firefly generative Al.

© 2023 Adobe Inc.

More ideas, less time.

Explore and experiment with ideas in seconds, not hours. Use
Generative Fill to create dozens of high-quality concepts quickly
with results only a few keystrokes away.

Dream it, type it, see it.

Go from text prompt to astounding art in seconds with
Generative Fill—a series of Al-powered capabilities that let you
add, extend, and remove content from images or create them
from scratch.

Al fast meets Photoshop fine-tuning.

Create more with complete creative control. With Generative
Fill integrated into Photoshop, you can use it alongside every
other editing tool to adjust Al additions, each generated
nondestructively on a new layer.

Launch programs to get started: Ps)

learning experience to expand your design skills across Creative Cloud

lacier

Make content in powerful new ways
with Generative Fill

From concepting creative ideas to making complex
edits and refinements, Generative Fill can help you
quickly realize your vision while giving you complete
control over every creation.

Adobe Firefly
Learn to use Generative Fill
in Photoshop.

Learn More

Explore Firefly in Photoshop
Firefly is now in Photoshop

and the way you create will
never be the same

Learn More

Discover Generative Fill


https://firefly.adobe.com/upload/inpaint?sdid=9MZL45Q4&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/3420791?sdid=1K8FD8FQ&mv=social&mv2=paidsoc
https://firefly.adobe.com/?sdid=71KW6S4T&mv=social&mv2=paidsoc
https://www.adobe.com/products/photoshop/generative-fill.html?sdid=WPHDJ41Y&mv=social&mv2=paidsoc#watch-video
https://firefly.adobe.com/?sdid=9MZL45Q4&mv=social&mv2=paidsoc
https://creativecloud.adobe.com/campaign/photoshop
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Dream Bigger with Generative Recolor

Explore every color palette and theme you can imagine in Adobe Illustrator
with simple text prompts powered by Adobe Firefly generative Al.

Quickly experiment with color using
Generative Recolor

Whether you're creating product packaging, posters,
or artwork, Generative Recolor can help you view

Autumn g Generate

More inspiration, less work. Endless exploration. color variants of your vector artwork faster. Type a
text prompt like “strawberry fields,” “faded emerald,

Explore a variety of colors, palettes, and themes Change colors again and again without losing or “terracotta desert” and see custom color schemes

on your artwork without manual recoloring. See your original. Try as many Generative Recolor in seconds.

how other color options look in seconds instead experiments as you want before easily returning

of hours. to your first version.

Recolor Vectors
Learn to recolor vectors
in Illustrator

Learn More

Unique versions for every venue. Do you in any hue.

Generate different color combinations of any piece It's your vision and your art. Generative Recolor - -
so the same design or art looks fresh everywhere just helps you bring it to life faster. Experiment and

you use it from social media to print and online. explore with speed so you can create even more.

Launch programs to get started: (Ai

© 2023 Adobe Inc.


https://firefly.adobe.com/generate/recolor?sdid=9RQM41Z3&mv=social&mv2=paidsoc
https://firefly.adobe.com/?sdid=71KW6S4T&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/3420872?sdid=51TC8RPZ&mv=social&mv2=paidsoc
https://firefly.adobe.com/generate/recolor?sdid=9WGN3X82&mv=social&mv2=paidsoc
https://creativecloud.adobe.com/campaign/illustrator
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learning experience to expand your design skills across Creative Cloud

What will you make tod ay? e

Connected
Experiment with the latest in generative Al and unlock your imagination ni— S
with Adobe Firefly. : u - =

prip——

3how Empathy

Schedule regular virtual meetings

and koop everyone on he samo pae.

Learn how to use Text Effects, powered
by Adobe Firefly

Create unique and inspiring title imagery for a
newsletter.

Text to Image Generative fill Text Effects
Generate images from a Use a brush to remove Apply styles or textures to
detailed text description objects, or paint in new ones text with a text prompt
from text descriptions B EETE )  Texteffects

Learn to apply styles or
textures to text with a text
prompt.

Learn More

Text to Image
Learn to generate images from
a detailed text description.

In exploration

Generative recolor 3D to image Extend image =

Generate color variations of Create a 3D scene and use Extend your image with a
your vector artwork from a a text prompt to generate single click
detailed text description an image

Create Text Effects

Launch Firefly to get started:

© 2023 Adobe Inc.


https://firefly.adobe.com/generate/font-styles?sdid=B16P3SJ1&mv=social&mv2=paidsoc
https://firefly.adobe.com/generate/images?sdid=B4XQ3NRZ&mv=social&mv2=paidsoc
https://firefly.adobe.com/?sdid=71KW6S4T&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/3420829?sdid=5WYL7WKR&mv=social&mv2=paidsoc
https://firefly.adobe.com/?sdid=B8NR3K1Y&mv=social&mv2=paidsoc
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Stand out with professional content
designed using Adobe Express

Design flyers, social assets, presentations, promotion materials and more
with the new;, all-in-one Adobe Express. Create easier. Dream bigger.

Learn how to create your first design with Adobe Express.

FRESH,
;60"0 Create templates ° =— © Useimage effects

Apply your brand - ° Remove backgrounds

Switch Brands

° Get quick inspiration ° . Invite project collaborators

GET
INCDIRED .

g ° jﬂ Schedule social posts
K — Start Designing

Launch Adobe Express to get started:

© 2023 Adobe Inc.

aced learning experience to expand your design skills across Creative Cloud

\

- (0)

Adobe Express is an easy-to-use creative
tool, with no experience required

And now, you can stand out with amazing artwork
generated by Adobe Firefly.

Level up with Adobe Express.

Hear from community leaders on how to accelerate
your workflows and boost your creativity using
Adobe Express.

" How to Make Attention-
Grabbing Social Videos
with Adobe Express

- Learn More

Adobe Firefly Generative
Al in Adobe Express: The
Best Pro-Tips to Maximize
Your Creativity

Learn More


https://youtu.be/MOXuSfK4K0k?sdid=CD922FFN&mv=social&mv2=paidsoc
https://youtu.be/c_8rxJdBwHo?sdid=CJ1329PM&mv=social&mv2=paidsoc
https://new.express.adobe.com/?sdid=GR3XY2LR&mv=social&mv2=paidsoc
https://new.express.adobe.com/
https://video.tv.adobe.com/v/3420208?sdid=Y69SGMDC&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/3420218?sdid=YB1TGHNB&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/3420207?sdid=YFRVGCX9&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/3420223?sdid=YP7XG4G7&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/3420220?sdid=YSYYFZQ6&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/3420253?sdid=YXPZFVZ5&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/3420242?sdid=YKHWG868&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/3420225?quality=12&learn=on&hidetitle=true&sdid=TBJRLGZL&mv=social&mv2=paidsoc
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paced learning experience to expand your design skills across Creative Cloud

Quick Actions with Adobe Express

Fast and free editing for images, videos, and documents is just
a click away.

: : Foo0e |
Discover quick actions used for images, videos, PDF's, and more. &2 : fc-—jﬁ } 5«?’} Y ’

Image Quick Actions  Video Quick Actions PDF Quick Actions QR Code Maker .
Design made easy for everyone

Tt . . . .
Remove Background % Convert Video to MP4 @ Create PDF 89 Generate QR Code Create .graph.'csj videos, flyers and animations that look
o'e professional in just a few taps!

B &

Resize Image % Convert Video to GIF Export PDF
% Convert to JPG |-| Crop Video EIB Combine PDF Resize image Instantly resize
s . images for social
% Convert to PNG b= Trim Video % Convert PDF B e ;%dlﬁbprgnt' HED
&) Convertsve () Resize video 52 EditPoF
a Crop Image qb Merge Videos ‘.D Organize PDF
Lr Make professional
quality edits to your
LT@ Text to Image G:Q Animate from Audio videos in seconds
T; Text Effects

Edit your files by
converting to PDF
and JPG

Launch Adobe Express to get started: -

© 2023 Adobe Inc.


https://new.express.adobe.com/tools/convert-to-pdf?sdid=FVYPYXQZ&mv=social&mv2=paidsoc
https://new.express.adobe.com/tools/export-pdf?sdid=FZPQYSZY&mv=social&mv2=paidsoc
https://new.express.adobe.com/tools/combine-pdf?sdid=G4FRYP8X&mv=social&mv2=paidsoc
https://new.express.adobe.com/tools/convert-to-pdf?sdid=G85SYKJW&mv=social&mv2=paidsoc
https://new.express.adobe.com/tools/edit-pdf?sdid=GCWTYFSV&mv=social&mv2=paidsoc
https://new.express.adobe.com/tools/organize-pdf?sdid=GHMVYB2T&mv=social&mv2=paidsoc
https://new.express.adobe.com/tools/qr-code-generator?sdid=GMCWY6BS&mv=social&mv2=paidsoc
https://new.express.adobe.com/tools/convert-to-mp4?sdid=DRCF12C9&mv=social&mv2=paidsoc
https://new.express.adobe.com/tools/convert-to-gif?sdid=DW3FZXM8&mv=social&mv2=paidsoc
https://new.express.adobe.com/tools/crop-video?sdid=DZTGZSW7&mv=social&mv2=paidsoc
https://new.express.adobe.com/tools/trim-video?sdid=F4KHZP56&mv=social&mv2=paidsoc
https://new.express.adobe.com/tools/resize-video?sdid=FD1KZFP4&mv=social&mv2=paidsoc
https://new.express.adobe.com/tools/merge-videos?sdid=FMHMZ672&mv=social&mv2=paidsoc
https://new.express.adobe.com/tools/animate-from-audio?sdid=FR7NZ2H1&mv=social&mv2=paidsoc
https://new.express.adobe.com/tools/remove-background?sdid=CW761XHJ&mv=social&mv2=paidsoc
https://new.express.adobe.com/tools/image-resize?sdid=CZY71SRH&mv=social&mv2=paidsoc
https://new.express.adobe.com/tools/convert-to-jpg?sdid=D4P81P1G&mv=social&mv2=paidsoc
https://new.express.adobe.com/tools/convert-to-png?sdid=D8F91K9F&mv=social&mv2=paidsoc
https://new.express.adobe.com/tools/convert-to-svg?sdid=DD5B1FKD&mv=social&mv2=paidsoc
https://new.express.adobe.com/tools/image-crop?sdid=DHWC19TC&mv=social&mv2=paidsoc
https://new.express.adobe.com/?category=generative-ai
https://new.express.adobe.com/?category=generative-ai
https://new.express.adobe.com/?sdid=GR3XY2LR&mv=social&mv2=paidsoc
https://new.express.adobe.com/?sdid=GR3XY2LR&mv=social&mv2=paidsoc
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learning experience to expand your design skills across Creative Cloud

Text to Image in Adobe Express

Your imagination is your only limitation with text-to-image, powered by
Adobe Firefly. You type it. Adobe Express generates it.

Start from a sample prompt and image or generate your own

Just imagine...

Generate unique artwork by describing things,
environment, people, mood.

eiffel tower in desert
with river

Type your text into
the prompt window
to generate

Adobe Express, powered
by Adobe Firefly generates
multiple options

o .

A
—2 Choose a template and

i@— »“ "
an iImage — or create

> Y your own!
ol

Launch Adobe Express to get started: n ( Get Started with Text to Image )

© 2023 Adobe Inc.


https://new.express.adobe.com/?sdid=GR3XY2LR&mv=social&mv2=paidsoc
https://new.express.adobe.com/?sdid=GR3XY2LR&mv=social&mv2=paidsoc
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Text Effects in Adobe Express

Apply styles or textures to text with a text prompt.

Start from a wide range of sample text effects or generate your own Grctnteithironats

v

Just a few words
Type in a style or texture to apply it to the font.

b \_;;:

rainbow sponge

Type your text into
the prompt window
to generate

Results

Adobe Express, powered
by Adobe Firefly generates
multiple options

Select your preferred
style, then apply the
effect to your design
template.

Launch Adobe Express to get started: .

© 2023 Adobe Inc.


https://new.express.adobe.com/?sdid=GR3XY2LR&mv=social&mv2=paidsoc
https://new.express.adobe.com/?sdid=GR3XY2LR&mv=social&mv2=paidsoc
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Creating a mood board for your brand

Capture and convey the unique elements that make a brand unforgettable
using Creative Cloud

Mood boards are a great way to develop a brand and give it personality before you actually start the design process.
Watch the nine short tutorial videos and discover how Creative Cloud apps and services work together to help you create
the right mood for your next branding project. You can design your mood board from scratch, start with a template, or

even use Behance. And at the end of this workshop, you'll be able to spin up professional mood boards for your clients
and colleagues in no time.
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A'self~paced learning experience to expand your design skills across Creative Cloud

WORKSHOP VIDEQOS

Creating a mood board for your brand Mood Board Templates

The following step-by-step video lessons are included in this branding workshop:

Introduction to brand
mood boards

Adjust color in

Adobe Photosho D
\ S A B < Get Moodboard

Tools you'll need to get Create your mood
started board from a template

Download Social Assets

Get inspired by your
environment

Sharing your brand
mood board

A 25

€T cemne

Check out what's
happening on Behance

Next steps

Find assets on
Adabe Stock Find more templates on Adobe Stock

Launch programs to get started:
Recolor artwork with

Adobe Illustrator (@l ~i )l Ps

© 2023 Adobe Inc.


https://adobe-resource-hub.com/creativecloud/masterclass/?workshop=creating-mood-boards&sdid=J7XBWKSC&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/335865?sdid=Z2G1FR84&mv=social&mv2=paidsoc
https://stock.adobe.com/templates
https://video.tv.adobe.com/v/335868?sdid=Z662FMJ3&mv=social&mv2=paidsoc
https://stock.adobe.com/185424517?sdid=JM4FW6L8&mv=social&mv2=paidsoc
https://stock.adobe.com/442558816?sdid=JHDDWBB9&mv=social&mv2=paidsoc
https://stock.adobe.com/271447251?sdid=JCNCWG2B&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/335871?sdid=Z9X3FHS2&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/335872?sdid=ZFN4FD21&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/335869?sdid=ZKD5F89Z&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/335873?sdid=ZP46F4KY&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/335870?sdid=ZSV7DZTX&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/335866?sdid=ZXL8DW3W&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/335874?sdid=12B9DRCV&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/335867?sdid=162BDMMT&mv=social&mv2=paidsoc
https://creativecloud.adobe.com/campaign/photoshop
https://creativecloud.adobe.com/campaign/creative-cloud
https://creativecloud.adobe.com/campaign/illustrator

ience to expand your design skills across Creative Cloud
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Exploring typography for your brand
Identify new fonts in the world around you, then capture them to use in
your own branding projects.

Designers are constantly searching the real world for font inspiration. Watch our eight short tutorial videos featuring
Creative Cloud apps and services to capture, identify and start using the perfect font. Whether you spot the perfect
lettering on the side of a moving bus, or in a photograph you took five years ago, within seconds you can apply that font

to your latest branding project.
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WORKSHOP VIDEOS

Exploring typography for your brand

A'self-paced learning experience to expand your design skills across Creative Cloud

The following step-by-step video lessons are included in this branding workshop:

© 2023 Adobe Inc.

Introduction

Tools you'll need to
get started

How to capture a font

How to identify fonts
in Photoshop

mmmmmmmmmmmm

- BRANDING
= ing Typography
g g

Find the perfect

typeface for your
brand

Explore font packs to

match the style and
feel of your brand

Use your fonts
anywhere

Next steps

Find your type

Launch programs to get started:

Q26

Creative Insights

4
Watch the Interview
Find Dalton Maag fonts on Adobe Fonts


https://fonts.adobe.com/foundries/dalton-maag?sdid=KZ6STTHW&mv=social&mv2=paidsoc
https://vimeo.com/659432293/eda37f9f73?sdid=KVGRTY7X&mv=social&mv2=paidsoc
https://adobe-resource-hub.com/creativecloud/masterclass/?workshop=exploring-typography&sdid=KQQQV2YY&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/336054?sdid=1NZGD4PP&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/336051?sdid=1SQHCZYN&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/336050?sdid=1XGJCW7M&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/336055?sdid=226KCRHL&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/336052?sdid=25XLCMRK&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/336048?sdid=29NMCJ1J&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/336053?sdid=2FDNCD9H&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/336049?sdid=2K4PC8KG&mv=social&mv2=paidsoc
https://creativecloud.adobe.com/campaign/photoshop
https://creativecloud.adobe.com/campaign/capture
https://fonts.adobe.com
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experience to expand your design skills across Creative Cloud

Styling typography for your brand

Learn how to customize and apply consistent typography across your
entire branding project.

An original branding project demands the right typography. Watch our nine short tutorial videos to learn how to

customize and apply consistent typography using Creative Cloud. Then, apply your custom style across an entire branding
project, including web projects like your brand’s site.

General Altura Athletics oject D: rux5tfu

WEB FONT FAMILIES EMBED PROJECT
Colors
v Typography.
_ el Ve
v Vector graphics

BRAND GUIDELINES
Working Draft

© 2023 Adobe Inc.
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WORKSHOP VIDEOS

Styling typography for your brand

The following step-by-step video lessons are included in this branding workshop:

®
- wwwwwwwwww
SRANDING
—N wnd Applying.
=R graphy

Do

Introduction

- Tools you'll need to
- oo get started

How to add type
styles to a library

How to create
character and

paragraph styles

Use templates for
a typographic head

start

© 2023 Adobe Inc.

' ‘ : Activate fonts with
‘ auto activate

Use Adobe fonts on

the web

Add your own fonts

to Creative Cloud

Next steps

Text in style

Launch programs to get started:

Qeacfoom

A'self-paced learning experience to expand your design skills across Creative Cloud

Working with Adobe Fonts

Learn about Variable Fonts

New Naturalism

Elevation of the organic

e —————— Browse Font Packs
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Browse Adobe Fonts
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https://creativecloud.adobe.com/campaign/photoshop
https://creativecloud.adobe.com/campaign/capture
https://fonts.adobe.com
https://fonts.adobe.com/?sdid=MQH8S37F&mv=social&mv2=paidsoc
https://creativecloud.adobe.com/cc/discover/article/variable-fonts-are-the-future-of-web-type?locale=en&sdid=MC95SGFJ&mv=social&mv2=paidsoc
https://fonts.adobe.com/collections?sdid=MH16SBPH&mv=social&mv2=paidsoc
https://www.behance.net/videos/07f0d4ee-326a-4803-9f65-c9de5e45e97e/Choosing-fonts-Like-an-Expert-with-Patrick-Griffin-of-Canada-Type-The-Adobe-Fonts-Show-Episode-14?sdid=MLR7S6YG&mv=social&mv2=paidsoc
https://creativecloud.adobe.com/campaign/xd
https://creativecloud.adobe.com/campaign/indesign
https://creativecloud.adobe.com/campaign/creative-cloud
https://creativecloud.adobe.com/campaign/dreamweaver
https://video.tv.adobe.com/v/336424?sdid=2NVQC4TF&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/336423?sdid=2SLRC13D&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/336429?sdid=2XBSBWCC&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/336427?sdid=322TBRMB&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/336428?sdid=35SVBMW9&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/336426?sdid=3NQZB4Y5&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/336425?sdid=39JWBJ58&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/336430?sdid=3F8XBDF7&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/336431?sdid=3JZYB8P6&mv=social&mv2=paidsoc
https://adobe-resource-hub.com/creativecloud/masterclass/?workshop=styling-typography&sdid=M7K4SL5K&mv=social&mv2=paidsoc

@) THE CREATIVE'S GUIDE TO Branding

A'self~paced learning experience to expand your design skills across Creative Cloud

OVERVIEW

Creating a logomark for your brand

Transform original vector shapes into an eye-catching logomark for your
branding project.

Successful brands have memorable logomarks. Think about the bite in Apple's famous logo, or the hidden arrow in FedEx.

Watch our nine short tutorial videos to discover how to draw and customize vector shapes, then create an unforgettable
logo using apps and services in Creative Cloud.
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@) THE CREATIVE'S GUIDE TO Branding

WORKSHOP VIDEOS

Creating a logomark for your brand

The following step-by-step video lessons are included in this branding workshop:

SAEtees . How to combine
= ° Introduction shapes with
% ] . letterforms

Create color

: Tools you'll need to
- .lm get started combinations

How to create. Explore other design

vector shapes using
Illustrator

options

How to capture e e
vectors from your s Hement Next steps
environment 20 souon P - - KR

HEE

Let's logo

Create vectors from
photos and text

Launch programs to get started:

Q06
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A'self~paced learning experience to expand your design skills across Creative Cloud

New Ways to Make
3D Artwork in Illustrator

Watch the Adobe MAX Session

S AN



https://adobe-resource-hub.com/creativecloud/masterclass/?workshop=creating-a-logomark&sdid=HCS3XFXK&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/334539?sdid=49F59J8Z&mv=social&mv2=paidsoc
https://creativecloud.adobe.com/campaign/capture
https://fonts.adobe.com
https://video.tv.adobe.com/v/336729?sdid=3SH1B174&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/336736?sdid=3X729WH3&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/336735?sdid=41Y39RR2&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/336734?sdid=45P49N11&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/336730?sdid=4SC991BV&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/336730?sdid=4X3B8WLT&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/336732?sdid=51TC8RVS&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/336733?sdid=599F8JDQ&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/336731?sdid=55KD8N4R&mv=social&mv2=paidsoc
https://creativecloud.adobe.com/campaign/illustrator

TYRELL Garden &
Nursery Brand Guide

A brand guide for a fictional company

This brand guide for the fictional TYRELL Garden &
TYRE(L Nursery offers a rundown of logo usage, iconography, and
typography in fewer than ten pages.

Blake Pack reimagines a local garden and nursery company brand
T Y H [ I_ l TYRELL in our world, based on the iconic HBO series, GAME OF THRONES.
The goal was to create an identity that feels familiar rather than
TYRELL rehashed, and yet fresh, clean, and bold.



Find inspiration on how to provide
guidelines for logo usage, iconography,
typography, choosing a color palette
and establishing type treatments.

GARDEN & NUI

INDUSTRY



https://www.behance.net/gallery/78869931/TYRELL-Garden-Nursery-Style-Guide-mock-up?sdid=HM85X6GH&mv=social&mv2=paidsoc

@ THE CREATIVE'S G rience to expand your design skills across Creative Cloud

Create a photography style for your brand

Fine-tune any photograph and apply a unique look to any image.

Learn how to create a unified photography style for your brand. Make every photograph look like it was shot exclusively

for your branding project, by fine-tuning it using apps and services in Creative Cloud. The result is a dramatic visual look
that's perfect for your brand.

© 2023 Adobe Inc.




@) THE CREATIVE'S GUIDE TO Branding

A'self~paced learning experience to expand your design skills across Creative Cloud

WORKSHOP VIDEOS

Create a photography style for your brand Photography types and tips

The following step-by-step video lessons are included in this branding workshop:

xxxxxxxxxxxx

SRANDING
ohotography .
° Introduction

Create focus and blur
effects

Find Your Focus

Get to know the
Camera Raw filter

a Tools you'll need to
- .n get started

Using adjustment
layers, smart objects,

and filters

Learn how to apply

presets in Lightroom : . Get Tips

How to capture

a look from your
environment

Next steps Discover More on Photography

Apply your look

Work with LUTs in
Photoshop

Launch programs to get started:
How to manage tonal

ranges with curve

adjustments .

© 2023 Adobe Inc.


https://creativecloud.adobe.com/campaign/photoshop
https://adobe-resource-hub.com/creativecloud/masterclass/?workshop=create-a-photo-style&sdid=K42KVPN3&mv=social&mv2=paidsoc
https://creativecloud.adobe.com/campaign/capture
https://www.adobe.com/creativecloud/photography/discover.html?sdid=KH8NVBFZ&mv=social&mv2=paidsoc
https://www.adobe.com/creativecloud/photography/discover/how-to-take-better-photos.html?sdid=KCJMVG61&mv=social&mv2=paidsoc
https://www.adobe.com/creativecloud/photography/discover/types-of-photography.html?sdid=K7SLVKX2&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/337385?sdid=61PM7RZJ&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/337388?sdid=65FN7N8H&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/337387?sdid=695P7JJG&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/337390?sdid=6DWQ7DSF&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/337391?sdid=6NCS75BC&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/337383?sdid=5F1G8DNP&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/337384?sdid=5JRH88XN&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/337389?sdid=5NHJ856M&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/337392?sdid=5S7K81GL&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/337386?sdid=5WYL7WQK&mv=social&mv2=paidsoc

Real Alloy
Brand Guide

A clear brand manual

The brand manual for Real Alloy provides clear directions
about what not to do with the logo, along with several
examples of appropriate imagery.

Axel Peemoeller created a very clear and direct brand guide for the
company. The brand indentity and imagery usage encapsulate the
essence of the brand and their values.



IDENTITY
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Find inspiration on how to provide
guidelines for logo usage, iconography,
typography, choosing a color palette
and establishing type treatments.



https://www.behance.net/gallery/43028649/Real-Alloy-Brand-Manual?sdid=KLZPV6PY&mv=social&mv2=paidsoc

A'self~paced learning experience to expand your design skills across Creative Cloud

@) THE CREATIVE'S GUIDE TO Branding

OVERVIEW

Visualize your brand in the real world
Visualize your brand on billboards and even on 3D products.

You've created a unique brand. Now it's time to visualize it in the real world. Discover how to add your branded artwork
and logomark to billboards, shopping bags, and even virtual photography using Adobe Stock, Adobe Photoshop, and
Adobe Substance 3D Stager.

© 2023 Adobe Inc.




@) THE CREATIVE'S GUIDE TO Branding

A'self~paced learning experience to expand your design skills across Creative Cloud

WORKSHOP VIDEOS
1 1 1 Get the Perfect Shot with
Visualize your brand in the real world e S
The following step-by-step video lessons are included in this branding workshop:

How to make a

branded product
from a 3D model

Introduction

Tools you'll need to How to turna

o product shot into a
E. e et started virtual photo

How to create a

unique pattern for
your brand

How to apply a
digital interface to a

3D smart watch

How to apply your
brand to a shopping

bag

How to visualize your Get dimensional

brand on outdoor

signage

Next steps

Launch programs to get started:

© 2023 Adobe Inc.


https://adobe-resource-hub.com/creativecloud/masterclass/?workshop=visualize-your-brand?&sdid=LVC1SYCM&mv=social&mv2=paidsoc
https://creativecloud.adobe.com/campaign/photoshop
https://www.youtube.com/watch?v=-d52ugsGpPc&sdid=M3T3SPWK&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/336560t1?sdid=7WQ45WZ1&mv=social&mv2=paidsoc
https://creativecloud.adobe.com/campaign/xd
https://creativecloud.adobe.com/campaign/substance3d-stager
https://creativecloud.adobe.com/campaign/illustrator
https://stock.adobe.com
https://video.tv.adobe.com/v/337609?sdid=7DRZ6DX5&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/337613?sdid=7JJ16964&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/337612?sdid=7N8265G3&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/337606?sdid=7RZ361Q2&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/337605?sdid=6S3T71LB&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/337607?sdid=6WTV6WV9&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/337610?sdid=71KW6S48&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/337611?sdid=759X6ND7&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/337608?sdid=791Y6JN6&mv=social&mv2=paidsoc

E. & J. Gallo Stands out amid

a sea of labels

We understand the importance of being able to scale and deliver consistent
brand experiences. We are continuously focused on a digital approach to

design, using tools like Adobe Creative Cloud.

Watch the Video

E&J Gallo Winery

Designing for a family of brands means nurturing a family of designers

E. & J. Gallo is nothing short of a classic, iconic American wine brand, and
also an incredible business success story. The family-owned company has
grown over its nearly 90-year history to encompass more than 130 individual
brands. “One in three bottles on the shelf in retail in the U.S. are Gallo brands.
Our purpose at Gallo is to serve enjoyment in moments that matter and we
are focused on bringing new consumers into the wine category,” says Scott
Elia, Creative Director at E. & J. Gallo. In order to stand out in a sea of labels
in supermarkets and liquor stores, it's essential to create eye-catching labels,
clever package design, and marketing materials that differentiate all the best
each brand has to offer.


https://business.adobe.com/customer-success-stories/gallo-case-study.html?sdid=M7K4SL5J&mv=social&mv2=paidsoc#featured-video

“‘Oftentimes, it feels like we're drinking from a
fire hose with so many brands to design for and
manage. But we do what we have to do to make
sure our team has the design resources to handle
workload and meet all our deadlines,” Elia says.

As one of the company'’s creative leaders, Elia is
responsible for delivering extraordinary content
at a massive scale. To do this, he and his fellow
creative directors have had to systemize how
they work on everything from label design to
marketing activations. Gallo's design team is
centralized in the Modesto, California, corporate
headquarters. “We have about 25 creatives on
staff and a pool of freelance designers to handle
the volume of work,” Elia says.

What's their secret to being able to manage it
all? Creating a style guide for each of the 130+
brands. “We created this very helpful document
that the entire design studio and our partners
in marketing use as well, and this keeps us all
honest — and on brand,” says Elia.

“It's challenging, because different brands can
overlap styles and borrow each other’s equities.
Despite that, we still strive to make each brand
its own unique experience.” To help deal with
the challenge, and create and maintain these
style guides, E. & J. Gallo relies on Adobe Creative
Cloud throughout the entire design process.

Continue Reading

— Scott Elia

E. & J. Gallo uses these solutions:
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https://business.adobe.com/customer-success-stories/gallo-case-study.html?sdid=MC95SGFH&mv=social&mv2=paidsoc
https://creativecloud.adobe.com/campaign/acrobat
https://creativecloud.adobe.com/campaign/creative-cloud
https://creativecloud.adobe.com/campaign/illustrator
https://creativecloud.adobe.com/campaign/indesign
https://creativecloud.adobe.com/campaign/photoshop

@ THE CREATIVE'S GUIDE TO Bra nding IAself-paced learning experience to expand your design skills across Creative Cloud

OVERVIEW

Create an experience for your brand
Make your brand's web store come alive with interactive design elements.

It's time to create an online store for your brand. With XD you can make this web experience interactive, with animated
transitions and even a shopping cart that slides out like magic. Designer Chris Converse will also show you the basics of
voice-activated interactions.
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@) THE CREATIVE'S GUIDE TO Branding

WORKSHOP VIDEOS

Create an experience for your brand

A'self~paced learning experience to expand your design skills across Creative Cloud

The following step-by-step video lessons are included in this branding workshop:

© 2023 Adobe Inc.

Introduction

Tools you'll need to
get started

Importing artwork
from Illustrator

How to populate
repeat grids

Discover component

states

How to create an
interactive gallery

SRANDING
° Interactive

Reveal additional
information with

overlays

How to share your
prototype and gather

feedback

Introduction to audio

prototyping

Next steps

Start prototyping

Launch programs to get started:

Step Up to Advanced
Prototyping in Adobe XD

# 1:32pm 9 =

Smart Recipes

Breakfast

The most important meal of the day >

( eREAKFASTRECIPES )

Quick Kitchen Tips



https://creativecloud.adobe.com/campaign/xd
https://adobe-resource-hub.com/creativecloud/masterclass/?workshop=create-a-brand-experience?&sdid=NV3KQYM3&mv=social&mv2=paidsoc
https://creativecloud.adobe.com/campaign/illustrator
https://www.youtube.com/watch?v=wOYPhelartA?&sdid=NYTLQTW2&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/338132?sdid=8N4B55KT&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/338131?sdid=8RVC51TS&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/338134?sdid=8WLD4X3R&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/338135?sdid=91BF4SCQ&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/338137?sdid=4NM8952W&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/338133?sdid=81G55S7Z&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/338128?sdid=85665NHY&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/338130?sdid=88X75JRX&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/338129?sdid=8DN85F1W&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/338136?sdid=8JD9599V&mv=social&mv2=paidsoc

Meet the future of Carnegie Hall

Watch a behind-the-scenes look of Carnegie Hall's epic redesign, featuring Adobe XD.

( Watch Now )

Former US President Theodore Roosevelt once said, “Keep
your feet on the ground and your eyes on the stars.”

It's this profound sentiment that guided the redesign of
Carnegie Hall, according to Executive and Creative Director
Clive Gillinson.

Of course, finding the inspiration for a project is only the first step.
Reshaping such a monumental music venue — which has seen
performances by everyone from Louis Armstrong to David Bowie
— requires expert collaboration, innovation, and execution. In
celebration of this stunning new era, we're showing you how the
creative team made dreams for the future of Carnegie Hall a reality
with tools like Adobe XD.



https://creativecloud.adobe.com/cc/discover/article/meet-the-future-of-carnegie-hall?sdid=P3KMQQ51&mv=social&mv2=paidsoc

Champions workshopped design directions with Carnegie Hall over the
course of months to expand the brand into a cohesive, structured toolkit
that maintains high flexibility for all of the brand’s diverse needs. When
developing the brand guidelines with the Carnegie Hall creative services
team, Champions took an innovative and modern approach by using
Adobe XD. With Adobe XD, Champions created a living, sharable brand
book that is always up-to-date and

available to those who need it. Haw‘ng a brand
book built in
“Having a brand book built in Adobe Adobe XD is such

XD is such a help for us,” says Villagio.
“Many projects begin with our
graphic design team of five, but we — Sara Villagio

often need to share branding with the

larger creative services team, partners, or media agencies. With Adobe
XD, we know that everyone is working from the same starting point.”

a help for us.

The design team gathered all approved colors, fonts, logos, and other
assets into sharable Creative Cloud Libraries. They can make updates

to the libraries, such as adjust templates or add seasonal colors, and
Carnegie Hall designers can see the changes immediately. Previously
designers might have worked directly with Champions for every new
event. But now designers have a solid visual foundation at their fingertips
through the brand system created with Adobe XD.

Continue reading

Carnegie Hall uses these solutions:
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Carnegie Hall’s mission is to
present extraordinary music and
musicians on the three stages
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@ THE CREATIVE'S GUIDE TO Bran

d learning experience to expand your design skills across Creative Cloud

OVERVIEW

Bring your logo to life

Make your brand's web store come alive with interactive design elements.

It's time to make your logo move. Import your file from Illustrator to After Effects and make your lovingly-designed letters
come to life. Designer Chris Converse will show you the basics of animation with practice files to help you follow along,

T

ATHLETICS
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@) THE CREATIVE'S GUIDE TO Branding

WORKSHOP VIDEOS

Bring your logo to life

self-paced learning experience to expand your design skills across Creative Cloud

The following step-by-step video lessons are included in this branding workshop:

A
. oo
e SRANDING
ings Moving

© 2023 Adobe Inc.

Introduction

Tools you'll need to
get started

A brief intro to After
Effects

Prepare your logo for
animation

Creating and
animating vector
paths

Compositing and
masking

@

o[ B =
Q QD ings Moving
b ade

Revealing the
logotype

File types for video
and animation

Rendering from After
Effects and Media
Encoder

Workflow examples
for animated content

Next steps

Make a move

Launch programs to get started:

Starting Out in After Effects

Learn the basics of how to work in After Effects and then
apply those skills to create illustrations and patterns and
add lighting to your animations.

Intro to After
Effects for
Designers

Watch Webinar

Create an Illustration from
an Adobe Stock Photo
with After Effects

Read Article

Create Beautiful
Kaleidoscope Patterns with
After Effects

Read Article

Add Remarkable Lighting
to a Photo with Photoshop
and After Effects

Read Article


https://adobe-resource-hub.com/creativecloud/masterclass/?workshop=bring-your-logo-to-life?&sdid=S6XGMLS6&mv=social&mv2=paidsoc
https://creativecloud.adobe.com/campaign/illustrator
https://blog.adobe.com/en/publish/2019/08/21/create-an-illustration-from-an-adobe-stock-photo-with-after-effects?sdid=SGDJMCB4&mv=social&mv2=paidsoc
https://blog.adobe.com/en/publish/2019/08/30/create-beautiful-kaleidoscope-patterns-with-after-effects?sdid=SPVLM3V2&mv=social&mv2=paidsoc
https://blog.adobe.com/en/publish/2019/08/29/add-remarkable-lighting-to-a-photo-with-photoshop-and-after-effects?sdid=STLMLZ41&mv=social&mv2=paidsoc
https://www.youtube.com/watch?v=-d52ugsGpPc?&sdid=SBNHMH25&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/338471?sdid=9RQM41YJ&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/338477?sdid=9WGN3X7H&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/338475?sdid=B16P3SHG&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/338473?sdid=B4XQ3NRF&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/338474?sdid=B8NR3K1D&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/338473?sdid=BDDS3F9C&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/338469?sdid=952G4NMP&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/338468?sdid=98SH4JWN&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/338470?sdid=9DJJ4F5M&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/338472?sdid=9J8K49FL&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/338467?sdid=9MZL45PK&mv=social&mv2=paidsoc
https://creativecloud.adobe.com/campaign/after-effects

@ THE CREATIVE'S GUIDE TO experience to expand your design skills across Creative Cloud

Make some noise for your brand
Add a stunning sound experience to your brand's logomark.

It's time to make your logo loud! Designer Chris Converse will show you how to find, create, and edit the perfect sound
for your branding project, with handy practice files to help you follow along.
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@) THE CREATIVE'S GUIDE TO Branding

WORKSHOP VIDEOS

WAself~paced learning experience to expand your design skills across Creative Cloud

Make some noise for your brand

The following step-by-step video lessons are included in this branding workshop:

mmmmmm

V:II:(HDING
SALTU Some Noise )
"""""" ¢ Introduction

.o o Tools you'll need to
N J.. get started

A brief intro to
Audition and

multitrack editing

Become your own
foley artist with
Capture

Discover audio on
Adobe Stock

Edit audio for your
logo

Combining audio and

motion

Creating an.
experience with
audio

Next steps

Make your logo sing

Launch programs to get started:

DO

© 2023 Adobe Inc.

Edit, mix, record, and restore audio with
Adobe Audition

Watch Video

Read Article

[

5 -PODCAST N
]

Read Article


https://creativecloud.adobe.com/campaign/audition
https://creativecloud.adobe.com/campaign/capture
https://stock.adobe.com
https://adobe-resource-hub.com/creativecloud/masterclass/?workshop=make-some-noise?&sdid=XFWLHCT2&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/16009?sdid=4JW798SX&mv=social&mv2=paidsoc
https://helpx.adobe.com/audition/using/creating-opening-files.html?sdid=VG52KCKL&mv=social&mv2=paidsoc
https://blog.adobe.com/en/publish/2020/01/24/quickly-remove-unwanted-audio-content-with-the-spot-healing-brush-in-adobe-audition?sdid=VKW3K7TK&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/338756?sdid=BJ4T39KB&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/338757?sdid=BMVV35T9&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/338754?sdid=BRLW3238&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/338749?sdid=BWBX2XC7&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/338755?sdid=C12Y2SM6&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/338750?sdid=C4SZ2NW5&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/338752?sdid=C8K12K54&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/338753?sdid=CD922FF3&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/338751?sdid=CJ1329P2&mv=social&mv2=paidsoc

@) THE CREATIVE'S GUIDE TO Brandi

jced learning experience to expand your design skills across Creative Cloud

OVERVIEW

Create a video style for your brand

This workshop will show you how to style videos to match your branding
identity.

Make any video look like it was shot exclusively for your brand. Designer Chris Converse will show you how to find the
perfect videos on Adobe Stock, adjust colors to match your brand, and even add animations. Adobe Premiere Pro makes

it easy to create perfect moving images for your branding project. We've also included handy practice files to help you
follow along.
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@) THE CREATIVE'S GUIDE TO Branding

WORKSHOP VIDEOS

Create a video style for your brand

AiSelf-paced learning experience to expand your design skills across Creative Cloud

The following step-by-step video lessons are included in this branding workshop:

®
onsoosine
SRANDING
°ing Video

© 2023 Adobe Inc.

Introduction

Tools you'll need to
get started

Finding videos and
templates on Adobe
Stock

A brief intro to
Premiere Pro and
MOGRTs

Color matching video

clips

Working with looks
(LUTs) in Premiere
Pro

Compositing video
with alpha channels
and chroma key tools

Adding graphics to
your video

Adding titles and
graphics with
MOGRTs

Rendering from
Premiere Pro and
Media Encoder

Wrap up

Lights, camerg, action

Launch programs to get started:

Prcalist]

Craft your story with Premiere Pro

Premiere Pro is the leading video editing software for
creating incredible videos fast.

Learn editing skills in
Premiere Pro
Maxim Jago

Read Article

Learning Premiere Pro
Basics in One Hour
Josh Olufemii

Watch Video

Put data in motion with
Adobe Stock & Premiere Pro
Chris Converse

Read Article
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https://creativecloud.adobe.com/campaign/premiere-pro
https://adobe-resource-hub.com/creativecloud/masterclass/?workshop=create-a-video-style&sdid=TBJRLH5W&mv=social&mv2=paidsoc
https://creativecloud.adobe.com/campaign/capture
https://stock.adobe.com
https://helpx.adobe.com/premiere-pro/how-to/create-edit-sequence.html?sdid=TG8SLCFV&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/334580?sdid=4F569DJY&mv=social&mv2=paidsoc
https://blog.adobe.com/en/publish/2020/02/04/put-your-data-in-motion-with-adobe-stock-and-premiere-pro?sdid=TPQVL3YS&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/339043?sdid=CMR425Y1&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/339044?sdid=CRH5226Z&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/339048?sdid=CW761XGY&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/339053?sdid=CZY71SQX&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/339050?sdid=D4P81NZW&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/339046?sdid=D8F91K8V&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/339051?sdid=DD5B1FJT&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/339047?sdid=DHWC19SS&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/339052?sdid=DMMD162R&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/339049?sdid=DRCF12BQ&mv=social&mv2=paidsoc
https://video.tv.adobe.com/v/339045?sdid=DW3FZXLP&mv=social&mv2=paidsoc
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Treehouse in the clouds

Supercharge Your Creativity

with Adobe Firefly

Create high quality content faster anc

generative Al and integrated creative apps.=—

g

- =~

Watch the Webinar

Brooke Hopper

Adobe Principal Designer,
Machine Intelligence & New
Technology

Paul Trani
Adobe Principal Creative
Cloud Evangelist

r

Today's creative teams face skyrocketing content demands fueled
by the pressure to deliver high-impact, personalized experiences
while optimizing costs. By combining the transformative impact
of generative Al with Adobe tools, you now have a powerful co-
pilot for creative expression. Accelerate ideation and production,
and quickly deliver branded experiences that increase customer
engagement.

Watch the webinar Supercharge Your Creativity with Adobe Firefly
to learn about this revolution in creativity — and ensure your
content is consistent with brand standards, safe for commercial
use, ethical, and high quality.

Launch Adobe Firefly to get started: 4\

This was amazing!
Thank you so much. I
am very excited to get

into Adobe Firefly and
Express.

— Webinar Attendee

Just the right mix of
evangelism and how-to.

— Webinar Attendee



https://www.adobe.com/creativecloud/business/teams/resources/events-webinars/unlock-creative-superpowers-with-adobe-firefly-express.html
https://firefly.adobe.com/

Beyond the Logo:
10 Ways to Make Your Brand Stand Out

Explore the endless ways to expand your brand into any
medium with Creative Cloud.

Watch the Webinar

Join Chris Converse, Co-Founder and Creative Director of Codify Design Studio,
as he gives you an overview of this in-depth 10-part series available only on
Adobe Discover. From logo design to photography, sound to motion, video to
interactivity, 2D to 3D — you'll learn design and workflow techniques across

s o rorsvntie | Xy Diorhest Creative Cloud apps and services, including Photoshop, Illustrator, InDesign, XD,
o s . J— Lightroom, After Effects, Premiere Pro, Fonts, Libraries, Adobe Stock, Audition,
. Substance 3D Stager, and Dreamweaver. This series will help you build your
. . skills in the apps you use every day, and the apps that you might not have tried

before. Build your creative toolbox — and your brand.

- .
Chris Converse % L / Z ({i// /jj D\niz_n/ \X\n

Partner, Designer & Developer
Codify Design Studio

Chris has 30 years experience in graphic, animation, and interactive design, with a unique focus on both design and
development. He earned his BFA in Graphic Design at the Rochester Institute of Technology (R-I-T), and has continued
to study the landscape of design and its crossroads with various technologies. In addition to design and development,
Chris has authored a wide range of articles for various publications and websites, created and taught over 100 online
courses, and has been a featured speaker in over 275 industry-related events, conferences and webinars, including
NAB, Adobe MAX, Post Production World, How Design Live, AIGA, CreativePro Week, and CreativeLive.



https://creativecloud.joinus.adobeevents.com/attendease/networking/experience/bd9de72d-0792-4624-bac4-37f83f7287a0/ae229f71-6e50-41c1-9abe-2a33dd115873?sdid=TY6XKVHQ&mv=social&mv2=paidsoc

100 million people. That's how many people listen to at least one podcast
each month! Chances are, you are one of those folks. That means you're
somewhat familiar with variations in audio quality, sound effects, and music
— all the elements you'll want to perfect to create a professional podcast with
pristine sound.

Explore how to add royalty-free music from Adobe Stock, cleared for
commercial use, in combination with sound effects and your voice to enhance
your recordings. Join us in this live webinar and learn to record, edit, and
stylize multi-tracks with Audition digital audio editing software. Plus, get tips
about recording equipment as well as techniques for mixing, fixing, healing,
and finishing your audio files.

Chris Converse

Partner, Designer & Developer Launch Audition to get started:
Codify Design Studio



https://event.on24.com/wcc/r/2284962/CB8298571C909794F3DB1A4D35E766AB?partnerref=cch2&sdid=V2XYKQRP&mv=social&mv2=paidsoc
https://creativecloud.adobe.com/campaign/audition

3 Ways to Spring Ahead of Seasonal
Content Demo

Plan, collaborate, and execute campaigns in Adobe Express.

WatCh the Weblnal‘ Edit Font Calor Opacity [ new I8

_ o A AG A Ag
v ST Design leaders are constantly thinking seasons ahead about e

keeping campaign assets up to date. How can you and your team -

plan, collaborate, and execute seasonal campaigns ahead of time? Ag. Ag‘ M: Ag , A9
Learn from Jamie Nuzbach, Strategic Manager of Adobe Express, Cancel Done
and Kyle Webster, Senior Design Evangelist at Adobe on how
to share designs in Adobe Express with co-creators and access memam————————— \

reusable design elements for projects. ' : |
s i &
Watch the whole show to learn from Elyse Larouere, Sr. Manager | O ©
End-to-End Experience Design, and how her team at The Coca- ; ¢ @ '
Cola Company designs and deploys its seasonal campaigns. Then & \?f) ‘

get three ways to spring ahead from Lucas O'Keefe, Content :

Creator and Social Media Strategist. Access the replay here: : § | Sheshing Sowguets
Jamie Nuzbach https://adobeteam.work/spring
Strategic Manager , g
of Adobe Express

Launch Adobe Express to get started: -



https://vimeo.com/828657118/6cc8063a8f?sdid=V6NZKM1N&mv=social&mv2=paidsoc
https://www.adobe.com/express/
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Adobe Events

Tune in for tips and tricks from our experts designed to help

you get the most from your Adobe apps and services — watch
live or on-demand.

Explore events

Adobe Events is your source for inspiration. Subscribe to be notified of our upcoming free events and explore everything from how to work within Creative Cloud
to live Q&A's with Adobe experts.

Adobe Sign
Events

Browse events

Adobe Substance
3D In the Studio

Browse events

IT Roundtable
Events

Browse events

Adobe Acrobat N @ Creative Boost
Events = " Breaks

Adobe Pro Video
Meet the Makers

Browse events

crealive

W
5 o
hoosl
Browse events " '%‘ wreaks [ Browse events

Creative Cloud
Events

Browse events

Branding
Masterclass

Browse events

Adobe Pro Video
Resources

Browse Resources



https://creativecloud.adobe.com/cc/discover/article/meet-the-future-of-carnegie-hall?sdid=WKRCJ7Y9&mv=social&mv2=paidsoc
https://adobe-sign-skill-builder.joinus.adobeevents.com/?sdid=WPHDJ478&mv=social&mv2=paidsoc
https://3d.joinus.adobeevents.com/?sdid=WG1BJCPB&mv=social&mv2=paidsoc
https://adobe-it-roundtable.joinus.adobeevents.com/?sdid=YSYYFZQP&mv=social&mv2=paidsoc
https://adobe-acrobat-skill-builder.joinus.adobeevents.com/?sdid=WT7FHZH7&mv=social&mv2=paidsoc
https://cbb.joinus.adobeevents.com/?sdid=YFRVGCXS&mv=social&mv2=paidsoc
https://adobe-frameio-meet-the-makers.joinus.adobeevents.com/?sdid=YXPZFVZN&mv=social&mv2=paidsoc
https://creativecloud.joinus.adobeevents.com/?sdid=WB99JHFC&mv=social&mv2=paidsoc
https://adobe-resource-hub.com/creativecloud/masterclass/?sdid=YKHWG86R&mv=social&mv2=paidsoc
https://pro-video-resources.joinus.adobeevents.com/?sdid=Z2G1FR8M&mv=social&mv2=paidsoc

Adobe MAX

Let's make the most of it
October 10-12, 2023

Register now

Welcome to Adobe MAX 2023 — Inspiration everywhere.

Explore and play with new creative tools, meet other passionate creatives, and be inspired at every
turn. Join us in person or online.

Learn even more. Imagination location. Convince your boss.
Preconference courses let you The Community Pavilion is the The The top reasons your
go deep with a product, skill, or place to explore ideas, talk to company will benefit from you
workflow. product experts, and meet our attending MAX.

SPONSOrs.

Preconference details Download letter


https://www.adobe.com/max.html?sdid=VTC5JZCH&mv=social&mv2=paidsoc
https://max.adobe.com/sessions/preconference/?sdid=VY36JVMG&mv=social&mv2=paidsoc
https://max.adobe.com/community/?sdid=Z662FMJL&mv=social&mv2=paidsoc
https://max.adobe.com/_assets/files/adobemax2022-convince-your-boss.rtf?sdid=ZKD5F8BH&mv=social&mv2=paidsoc

Join the community

The Adobe Express Insiders group is a great way to connect

with other users, share feedback and much more.

Visit the group

The Adobe Express Insiders Group is your community to connect with
other users: to grow as designers and communicators together.

Share feedback about Adobe Express with us, ask each other for advice,
and share your latest projects.

This group is your hub to stay connected with the Adobe Express team

and learn more about feature announcements, design tips, tutorials, and
exclusive information just for you.

What will you create today?

ICE CREAM

TUNE IN — p. e SoCIAL

TONIGHT



https://www.adobe.com/max.html?sdid=ZP46F4LG&mv=social&mv2=paidsoc

@ THE CREATIVE'S GUIDE TO g experience to expand your design skills across Creative Cloud

Customize your learning track

and expand your skills with
Creative Cloud Masterclass

Get started with the FREE online learning resource.

Start learning

To make a brand stand out in the crowd you'll need typography, customized photography, animations, and even sound. Designer
Chris Converse will show you how to stay on brand using Creative Cloud. Help you and your team get the most out of your creative
process. Choose a workshop, or application, below to get started.

View workshops based on

application or service: Choose a workshop:
@ . . m . m m Creating a mood board for your brand Visualize your brand in the real world
\
Exploring typography for your brand Create an experience for your brand
% @ . . m Styling typography for your brand Bring your logo to life
Creating a logomark for your brand Make some noise for your brand

AV, [ |
@ @ & Create a photography style for your brand Create a video style for your brand



https://adobe-resource-hub.com/creativecloud/masterclass/?sdid=VPM4K43J&mv=social&mv2=paidsoc
https://adobe-resource-hub.com/creativecloud/masterclass/?filter=photoshop
https://adobe-resource-hub.com/creativecloud/masterclass/?filter=indesign
https://adobe-resource-hub.com/creativecloud/masterclass/?filter=illustrator
https://adobe-resource-hub.com/creativecloud/masterclass/?filter=premiere-pro
https://adobe-resource-hub.com/creativecloud/masterclass/?filter=after-effects
https://adobe-resource-hub.com/creativecloud/masterclass/?filter=cc-app
https://adobe-resource-hub.com/creativecloud/masterclass/?filter=lightroom
https://adobe-resource-hub.com/creativecloud/masterclass/?filter=media-encoder
https://adobe-resource-hub.com/creativecloud/masterclass/?filter=dreamweaver
https://adobe-resource-hub.com/creativecloud/masterclass/?filter=xd
https://adobe-resource-hub.com/creativecloud/masterclass/?filter=capture
https://adobe-resource-hub.com/creativecloud/masterclass/?filter=stock
https://adobe-resource-hub.com/creativecloud/masterclass/?filter=audition
https://adobe-resource-hub.com/creativecloud/masterclass/?filter=stager
https://adobe-resource-hub.com/creativecloud/masterclass/?filter=libraries
https://adobe-resource-hub.com/creativecloud/masterclass/?filter=fonts
https://adobe-resource-hub.com/creativecloud/masterclass/?filter=color
https://adobe-resource-hub.com/creativecloud/masterclass/?filter=keynote
https://adobe-resource-hub.com/creativecloud/masterclass/?filter=powerpoint
https://adobe-resource-hub.com/creativecloud/masterclass/?filter=behance
https://adobe-resource-hub.com/creativecloud/masterclass/?filter=camera-raw
https://adobe-resource-hub.com/creativecloud/masterclass/?workshop=creating-mood-boards?&sdid=ZSV7DZVF&mv=social&mv2=paidsoc
https://adobe-resource-hub.com/creativecloud/masterclass/?workshop=exploring-typography?&sdid=12B9DRDC&mv=social&mv2=paidsoc
https://adobe-resource-hub.com/creativecloud/masterclass/?workshop=styling-typography?&sdid=162BDMNB&mv=social&mv2=paidsoc
https://adobe-resource-hub.com/creativecloud/masterclass/?workshop=creating-a-logomark?&sdid=1FJDDD68&mv=social&mv2=paidsoc
https://adobe-resource-hub.com/creativecloud/masterclass/?workshop=create-a-photo-style?&sdid=1NZGD4Q6&mv=social&mv2=paidsoc
https://adobe-resource-hub.com/creativecloud/masterclass/?workshop=visualize-your-brand?&sdid=1SQHCZZ5&mv=social&mv2=paidsoc
https://adobe-resource-hub.com/creativecloud/masterclass/?workshop=create-a-brand-experience?&sdid=1XGJCW84&mv=social&mv2=paidsoc
https://adobe-resource-hub.com/creativecloud/masterclass/?workshop=bring-your-logo-to-life?&sdid=226KCRJ3&mv=social&mv2=paidsoc
https://adobe-resource-hub.com/creativecloud/masterclass/?workshop=make-some-noise?&sdid=25XLCMS2&mv=social&mv2=paidsoc
https://adobe-resource-hub.com/creativecloud/masterclass/?workshop=create-a-video-style?&sdid=29NMCJ21&mv=social&mv2=paidsoc
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