




Brand Tagline Brand Tone

Glossier’s tone comes 
across as playful and 
cheerful, using taglines & 
phrases like:

“Skin First, Makeup Second.”

“You Look Good” 

These phrases come up in a 
lot of their marketing 
including packaging & 
displays.
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Target Audience

Glossier aims primarily at young women 
ages 16-25 years of age. Recently, they 
have also started to market towards men 
making the company more inclusive in 
their representation. They support 
progressive ideals like social justice, 
sustainability, and body positivity. They are 
known for their minimalistic pink & grey 
aesthetic. 

Their Target market is someone who considers 
themselves trend setters & maintains a “clean girl” 
aesthetic. Glossier markets towards the individual 
that tends to do light & natural makeup/ looks as 
opposed to someone who may typically do a full face 
makeup routine. 



Creative Design Formats 

Social Media



Creative Design Formats (Cont.)

Website



Creative Design Formats (Cont.)

Print 
Campaigns
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