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Brand Tagline

YOU
LoeK
GOOD.

SKINCARE IS
ESSENTIAL,
MAKEUP IS A
CHOICE.

(MAKE GOOD CHOICES)

SKIN FIRST.
MAKEUP
SECOND.

WSKE UP
EARLY FOR
W®RK.

INSTAGRAM UNTIL YOU'RE LATE FOR WORK.

Brand Tone

Glossier’s tone comes
across as playful and
cheerful, using taglines &
phrases like:

“Skin First, Makeup Second.”

“You Look Good”

These phrases come up in a
lot of their marketing
including packaging &
displays.
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We believe that beauty should be
fun, easy, imperfect, and
personal.
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Primary Brand Logos Secondary Brand Logos

Glossier.

Brand Logos
In color &
B+W




Target Audience

Glossier aims primarily at young women
ages |6-25 years of age. Recently, they
have also started to market towards men
making the company more inclusive in
their representation. They support
progressive ideals like social justice,
sustainability, and body positivity. They are
known for their minimalistic pink & grey
aesthetic.

Their Target market is someone who considers
themselves trend setters & maintains a “clean girl”
aesthetic. Glossier markets towards the individual
that tends to do light & natural makeup/ looks as
opposed to someone who may typically do a full face
makeup routine.




Creative Design Formats
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Message v _babymik @miarosechae omg my love Glossier &

tomieomieomie @donaghye what? @glossier
lussohairlounge love your account &

Glossier Q lemOn & Glossier Inc. is a people-powered beauty ecosystem - Skin first, makeup second

Health/Bez: donaghye @mrtenpmbedtime you won't -

PR J R buy their stuff because of how the name is © New York, NY (& glossier.com [ Joined July 2014
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Allow us to reintroduce Gen G M our no-mirror-required, sheer matte
28,399 likes lipstick—now in 3 new, adaptable shades!
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SWIPEUP. q Log in to or comment. Fuzz: a soft rosy taupe (worn by Laurie)
Malt: a rich cinnamon brown (worn by Jess)
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Shop All  Olivia’s Favorites  Bestsellers ~Skincare ~Makeup Body Fragrance Balms ShopourSets GlossWEAR Digital Gift Card

3 new shades
of
Generation G

L]
Our perfectly diffused, actually effortless
lipstick, now in Punch —a bright, rosy red
shown here—plus Fuzz and Malt.

Shop new Gen G
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Glossier Bestsellers. e S
. 2 ) a5 00 3 00 ),
The tried and true, old and new favorites. Skincare and makeup X > >y,
‘essentials that fit seamlessly into your routine (and life!), leaving you J \) yi3a
glowy, dewy, fresh and ready for the day ahead. Treat yourself to one, J N
two, or ten, and see the Glossier difference. B> 2
y O P
)
) g
308 Qs
J ) Ny 2
Pt
i \
J il
%
)
Boy Brow Cloud Paint Glossier You Futuredew
groorming pomade sealess cheek color eau de parfum ol serum hybrid

Our award-winning instant brow groomer fluffs. A seamless, buildable gel-cream blush that's Creamy, sparkling, clean, and warm, its the An oil-serum hybrid applied at the end of your
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